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Improved Newspaper Presses 


WITH PATENT CENTRAL FOLDERS 
THE PERFECTION OF DESIGN AND CONSTRUCTION 


a 








DOUBLE SEXTUPLE MACHINE 


USUAL RUNNING SPEED PER HOUR: 


100,000 papers 
75,000 a 
50,000 - m 
37,500 . 


OR AS FAST 


Extravagant claims are sometimes made for 
novelty in design or construction of machines 
which are merely modifications, or re-arrange- 
ments, of presses made by us long before, to suit 
some special conditions. The novelty is really in 
the ridiculous claims made for machines which 
are possible only by the appropriation of some 
of our devices the patents for which have 
expired. In some cases devices patented and 
developed by us are even advertised by others 
as new and original inventions. 





of 4, 6, 8, 10 or 12 pages 
“ 14 or 16 pages 
18, 20, 22 or 24 pages 
* 28 or 32 pages 


AS DESIRED 


We manufacture over 100 different designs of 
printing machines and make them HIGH OR 
LOW, WIDE OR NARROW, CONDENSED OR 
EXTENDED, RIGHT-ANGLE OR STRAIGHT- 
LINE, FAST-SPEED OR ORDINARY-SPEED, 
as best suits the requirements of our customers. 

Our presses possess not only the well-known 
qualities of strength and durability which have 
always distinguished the HOE from other ma- 
chines, but also embody the latest practical im- 
provements in printing press construction. 





Let us know your requirements—we have 
the best press to meet them and our long 
experience and unequalled facilities enable 
us to give the best value for the money. 





Principal Offices: 504-520 GRAND STREET, NEW YORK, N. Y. 


Also at 


192 Devonshire St., 
BOSTON, MASS. 


143 Dearborn St., 
CHICAGO, ILLS. 


160 St. James St., 
MONTREAL, CAN. 


Borough Road, 
LONDON, S. E., ENG. 


8 Rue de Chateaudun, 
PARIS, FRANCE 
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CLEAN NEWSPAPERS 


MOVEMENT IN NEW YORK TO 
SUPPRESS DETAILS OF VICE 
IN HAINS MURDER TRIAL. 


Archbishop Farley and Episcopal 
Bishop Greer Join in Protest 
Against Salacious Reports—Declare 
Community Was Shocked Enough 
by the Thaw Trial—Suggested that 
Editors Make Common Agreement 
to Keep Out Vice Details. 


The trial of T. Jenkins Hains, charged 
with complicity in the murder of Will- 
iam E, Annis, who was shot by Captain 
Peter C. Hains of the U. S. Army last 
August at a yacht club house on the 
shore of Long Island Sound, was com- 
menced last Monday in Flushing, Long 
Island, just outside the boundary line of 
New York City. 

On the eve of the trial a letter was 
sent to each of the New York news- 
papers. purporting to be the expression 
of an organized movement to bring about 
the suppression of the details of vice in 
the newspaper reports. 

The letter was signed by three men, 
who are somewhat well known in ethical 
and philanthropic work in New York. 
Mornay Williams is a well-known law- 
yer and philanthropist. Dr. Charles F. 
McKenna is a scientist and chemist. Ed- 
ward R. Finch is a lawyer who served 
three years in the New York legislature 
beginning in 1901. The letter which was 
printed in the New York papers follows: 


The aim of securing newspapers for our 
homes which shall at all times be free from 
lewd or suggestive articles detrimental to 
morals, offensive to decency and damaging 
to self- respect is one which all admit to be 
desirable. Some might perhaps say that it is 
possible to enjoy it at all times by simply 
buying only good newspapers. 

Sut, unfortunately, there come periods when 
overweening public interest and unworthy pub- 
lic curiosity provoke the editors of even some 
of the best of our journals to overstep the 
mark and to lay before us and the modest 
home circle, including the tender children of 
the schools, libidinous details of criminality 
which are revolting even to men charged with 
the punishment m4 those who prey upon so- 
ciety. We attempt to escape it and close our 
door to it for a short period, only to find 
that to keep in touch with our usual social 
or business needs we must continue our pat- 
ronage of a journal which we are ashamed 
to bring home. Then our school children or 
others must have the objectionable articles 
and detestable headlines thrust upon their 
sight in the public conveyances or other places. 

tach editor escapes censure by claiming that 
all his brother editors will surely present the 
same matter and he cannot be exceptional. 

he community—all communities—were 
shocked by the long continued revelations of 
the Thaw case set forth in bold type. We are 
now promised another of similar character by 
reason of the approach of certain sensational 
murder trials during the course of which, as 
we have been credibly informed, material more 
interesting to the prurient mind, and conse- 
quently more dangerous to the home and more 
disgusting to the self-respecting man, is about 
to be presented in court. 

It is believed by good authorities that a 
respectful protest presented early enough to 
the press by men of serious character, repre- 
senting heavy nape in the care of 
their own children or children confided to 
them by the duties of their positions in life, 
will meet with an immediate and sympathetic 
response, resulting in such careful editing of 
this and similar news matter that no harm 
shall be done to the reading community of in- 
decently offensive suggestion. 

The following-named gentlemen, the only 
ones who could be seen on a few days’ notice, 
with the undersigned, have expressed the 
greatest solicitude as to this question, and their 
desire to see a movement encouraged which will 
bring all readers and advertisers of newspapers 
into baa body for the encouragement of a clean 
res 
. Lecithin Farley, Bishop Greer, Robert W. 
de Forest. Thomas M. Mulry, Jacob H. Schiff, 
Stephen Farrelly, The Paulist Fathers, Felix M. 
Warburg. 

Nothing like a censorship is thought of; only 
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EDITOR-IN-CHIEF OF THE MONTGOMERY ( ALA.) ADVERTISER. 


elementary principles for the protection of the 
home are expected to be app’ lied. 

It is felt that with such Con support will 
be obtained throughout the whole country. 
Several editors have already expressed their in- 
tention of observing even greater care than in 
the past over news matter of this kind in their 
columns, 

You are therefore asked to give this move- 
ment your editorial support. All readers 
friendly to it are asked to send name and 
address on postal card to Superintendent, 26 
Murray street. 

Mornay WILLIAMS, 

Epwarp R. Fincu, 

Cuartes F. McKenna. 
New York, December 13, 1908. 


Harrison Gray Otis Denies Rumor. 

The Los Angeles (Cal.) Times printed 
the following editorial on December 7: 
“Once more The Times would emphatic- 
ally state that: Neither Gen. Otis nor 
any of his associates in the ownership 
and management of The Times has or 
will have any interest in the San Fran- 
cisco Globe. Neither Gen. Otis nor any 
of the owners, editors or managers of 
The Times has any interest in any 
San Francisco newspaper, or has the 
slightest intention of acquiring any, or 
would accept any.” 


Chicago Record-Herald Not Sold. 

A rumor was widely printed last week 
that a syndicate headed by Mrs. Potter 
Palmer was negotiating for the purchase 
of the Chicago Record-Herald. The 
management of the Record-Herald de- 
clares there is no truth in the story. 





ST. LOUIS POST DISPATCH. 


Celebrated Thirtieth Anniversary Last 
Sunday. 

The St. Louis Post Dispatch issued 
its thirtieth anniversary number on 
Sunday, December 13. It had eighty- 
six pages. It contained several strik- 
ingly modern features in illustration, 
composition and makeup. The fol- 
lowing is from the printed history of 
the paper: 

“It was on December 10, 1878, that 
Joseph Pulitzer bought the St. Louis 
Dispatch at sheriff's sale. On De- 
cember 12 he consolidated that paper 
with the Post under the name of The 
Post and Dispatch, which was later 
contracted to the present title. It 
was then that Mr. Pulitzer announced 
his theory for the proper conduct of 
a newspaper that should ‘serve no 
party but the people; oppose all 
frauds and shams whatever and wher- 
ever they are; advocate principles and 
ideas rather than prejudice and parti- 
sanship.” 





Trials for Carmack Killing. 

D. B. Cooper, Robin Cooper and John 
D. Sharp will be placed on trial at Nash- 
ville January 20 for the killing of Sen- 
ator Carmack unless a continuance is 
granted, 


10 CENTS A Copy 


RIDDER ON LABOR 


ADDRESS TO THE NATIONAL 
CIVIC FEDERATION AT THE 
NEW YORK MEETING. 


Trade Agreements Between Publish- 
ers and Mechanical Employees 
Have Worked Well for Seven 
Years—Fortunate in Dealing With 
Labor of High In elligence—Com- 
plains of Conditions Which De- 
crease the Efficiency cf Labor. 


At the meeting of the National Civic 
Federation in New York last Monday 
night, Herman Ridder, editor of the 
New York Staats-Zeitung, speaking as 
president of the American Newspaper 
Publishers’ Association, discussed the 
relations between newspaper publishers 
and union labor. He said in part: 

MADE AGREEMENTS SATISFACTORY. 

Trade agreements have worked out 
satisfactory results for newspaper pub- 
lishers and their mechanical employees ° 
for a period of seven years. 

On May I, 1907, we started upon the 
third agreement of this character which 
covers a period of five years. During 
the past year the newspaper publisher 
and the newspaper employee have en- 
joyed freedom from trade disturbance. 
Twenty-five agreements to increase pay 
have been made by publishers with trade 
unions in as many cities. Fifteen agree- 
ments have been made in fifteen cities 
to extend existing wage scales. In one 
case the rate of pay has been reduced, 
but an increased price for overtime sub- 
stantially offset that reduction. We have 
closed arrangements in forty cities by 
conciliation ; in one city by local arbitra- 
tion, and in four cities by national arbi- 
tration. Two arbitrations are dead- 
locked and questions are pending with 
twenty-one local unions. 

MOST INTELLIGENT CLASS OF LABOR. 

At all times we are fortunate in deal- 
ing with a class of labor which equals, 
if it does not exceed, the intelligence of 
any labor organization of workers. We 
have relied upon that superior intelli- 
gence to help us solve difficult labor 
problems and we had a right to assume 
that that type of labor, which had asked 
us to apportion to it some portion of the 
prosperity which we had enjoyed, would 
recognize the corresponding obligation 
and reciprocate by recognizing our 
periods of extreme depression. News- 
papers had encountered unusual diffi- 
culties. The shrinkage of general busi- 
ness had materially diminished our ad- 
vertising revenues which constitute a 
considerable part of our earnings. A 
combination of paper makers had un- 
justifiably marked up the cost of our 
raw material. Newspapers were forced 
to study retrenchment in every direction, 
but when they turned to labor unions 
for that co-operation and mutual regard 
which was due, they confronted a stone 
wall. The unions refused to make any 
concessions. 

MR. RIDDER COMPLAINS OF INJUSTICE. 

The importance of the obligation as- 
sumed by the unions may be appreciated 
when we state that the newspapers of 
New York City pay approximately one 
and one-half million dollars per annum 
as their tribute to the closed shop and 








to organized labor. An estimate of the 
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amount of this tribute paid ii all the 
newspapers of the country would be 
dificult to reach at this time. Com 
plaints come to us that in some cities 
the pay is so high that members refuse 
to work more than five days in the week 
They quit their places to make way for 
substitutes that are incompetents or they 
leave their posts vacant. Such a situa 
tion with first class skilled labor walking 
the streets in idleness, unable to obtain 
employment, is a indictment 
against the union that permits it to con- 
tinue uncorrected. Matters have come 
to an extraordinary pass when me- 
chanics will not work themselves and 
will not let others work. Such I un- 
derstand to be the case in New York 


press rooms. 


serious 


OBLIGATIONS TO EMPLOYERS. 

There are many conscientious workers 
who render faithful service and give full 
value, but the years are rolling around 
and young men are growing older and 
the energy and enthusiasm of their youth 
begin to slacken and others are not com 
ing forward to take their places We 
do not complain of the unions as such 
We believe that these organizations, 
while deadening effort of members, have 
brought substantial results to men who 
are not ambitious to rise above their 
employment. We do not complain of the 
high wages we pay, though we pay the 
highest paid to any class of labor, but 
we do complain of conditions which 
operate to decrease the efficiency of that 
labor and to deprive us of that equiv- 
alent in production to which we are en- 
titled and which was part of a solemn 
pact. The unions do not need specifica- 
tions. The question of efficiency is one 
which is agitating the councils of all of 
them. It is the most serious question 
that confronts them. They must work it 
out with due regard for their obligations 
to their employers, or they will work 
their own undoing. It is a question of 
good faith and good morals 
LORD NORTHCLIFFE DEPARTS 
He Inspected His Vast Paper Making 

Plant in Newfoundland. 

Lord Northcliffe and his wife, Lady 
Northcliffe, sailed in the Lusitania for 
England on Wednesday, after a stay in 
America of nine weeks. He returned to 
New York early in the week from a 
trip to Newfoundland, where he in 
spected work on the installation of the 
big Harmsworth Brothers paper and 
pulp plant. 

It is given out that the total cost of 
this plant will be $6,000,000. It is sit- 
uated half way across Newfoundland. 
The timber area of the company is 
about 2,200 square miles. Two private 
railways will run to shipping points 
and the company will have its own 
steamboats. It is estimated that the 
enterprise will furnish employment for 
15,000 people. It is expected that the 
mills will be running next October. 





The Baltimore American started as 
the Journal in 1773. 








**The Bulletin 
every evening 
goes into nearly 
every Philadelphia 
home.” | 


NET AVERAGE FOR NOVEMBER 


238,665 


CoP tg A DAY. 

The ‘‘Bulletin’s’’ circulation figures 
are net. All damaged, returned, free 
and unsold copies having been omitted. 

WILLIAM L. McLEAN, Pub. 
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THE EDITOR 


CHICAGO. 
New Democratic Daily—The Press 
Club—Tribune Enlarges Office. 

(Special to Tue Eprror anp PvuBLISHER.) 

Cuicaco, Dec. 15.—All along there 
continues talk of a new straight Demo- 
cratic paper, or the purchase of one of 
the old ones Democrats, but so far 
nothing definite appears to have been 
done. 

The Press Club has been homeless 
most of the year, having given up its 
old quarters preparatory to moving into 
the fine University Club building when 
they vacate next year. 

The Tribune has been doing so much 
more business lately they had to enlarge 
the business office. 


ON THE GRIDIRON. 


Roosevelt Got New Ries About Keep- 
ing Tab on His Magazine Earnings. 
At the Gridiron Club dinner in Wash- 


ington last Saturday night the money 


winning feature was a sketch showing a 
tent in the African jungle, a man dic- 
tating a “Scribbler” magazine story to a 
typewriter, and an auditor who kept tab 
on the number of words and the price 
The President looked on and laughed 
The idea that he should take along an 
auditor to count the words in his stuff 
was apparently new. 

The quartette sang an original song to 
the tune of “Yip, My Addy, I Ay!” 
hich went like this: 


One night last November, as we well remember, 
Republicans sat up and laughed, 
Their campaign perfected, they all had elected 
big, brainy fellow named Taft; 


ll asking, 


And now we are busy, 
“Who is _ 
Selecting for his Cabinet?” 
We hate to confess it, we really can’t guess it, 
So what is the answer we get? 


CHORUS. 

Yip! my caddy, I say, I say, 

Yip! my caddy, I say! 
Who will be in the Cabinet? 

Taft can tell, but he will not 
Yip! my caddy, I say, say. 
We're all of us golfers to-day; 
If we want to belong, we must sing him this 

song, 
Yip! my caddy! Hooray! 


just yet. 


Three new members were initiated: 
Leroy T. Vernon, of the Chicago News; 
W. S. Crouch, of the Cleveland Plain- 
dealer, and Edwin M. Hood, of the 
Associated Press. They had to do 
stunts in order to qualify, so they beat 
the world by “interviewing” the Em- 
peror of China, the Sultan of Turkey 
and the Emperor of Germany. 


Scranton Republican’s Birthday. 

The Scranton (Pa.) 
celebrated its forty-first anniversary 
by a banquet to the past and present 
employes. Robert M. Scranton, the 
present owner, was the chief guest 
and responded to the toast “The Old 
and the New.” Managing Editor J. 
E. Kern was toastmaster. Other 
speakers were Marshall Preston, the 


Republican 


Rev. Hiram L. Blair, John T. Howe, 
Hon. John N. Farr, Attorney Myer 
Kabatchnick, Dr. John W. Grant, 


Wallace G. Moser, T. J. Duffy, Fred 
W. Lidstone, Charles Leber and T. 
Owen Charles, all now or formerly 
connected with the paper. There 
were fifty-two men at the banquet. 


A. N. P. A. New Members. 

Manager Lincoln B. Palmer of the 
American Newspaper Publishers’ As- 
sociation reports the election of the 
Woonsocket (R. I.) Evening Call, the 
Paterson (N. J.) Morning Call, and the 
Paterson (N. J.) Guardian to member- 
ship in the organization. 


AND PUBLISHER. 


SUNDAY EVENING PAPERS. 


Cardinal Gibbens: and Others of Bal- 
timore Protest. 


Frank A. Munsey’s announcement that 
he would issue the Baltimore Evening 
News next Sunday afternoon, Dec. 20, 
and thereafter seven evenings a weck, 
has drawn a protest from a number of 
clergymen and influential citizens of Bal- 
timore. Among those who signed the 
paper are Cardinal Gibbons, President 
Remsen of Johns Hopkins University, 
Rabbi Adolf Guttmacher, Rabbi William 
Rosenau, United States District At- 
torney Rose, the Rev. John T. Stone, 
the Rev. Arthur Kinsolving, and the 
Rey. Dr. Oliver Huckel. The document 
is as follows: 

The undersigned desire to enter a 
most earnest protest against the in- 
trusion thus threatened upon the 
quiet and restfulness of Sunday. 

The signers are not only of all va- 
rieties of religious belief, or opinion, 
but also represent widely different 
views as to the way in which the day 
of rest can best be made to promote 
the great purposes which it serves 
3ut they are all emphatically agreed 
in regarding the publication, sale and 
distribution of a newspaper on Sun- 
day as a wholly unnecessary disturb- 
ance of the character of the day; a 
disturbance not warranted by any 
public need, since the operations of 
government, business and sport are 
alike suspended on Sunday. They 
therefore feel it their duty to declare 
that if the publisher of The News 

should carry out the proposed inno- 
vation, he would, in their judgment, 
thereby make himself responsible for 
a most serious injury to the public 
welfare, and invite the condemnation 
of all thoughtful citizens of Balti- 
more, irrespective of religious belief 
or affiliation. 
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The seer Public Pednter. 


Samuel B. Donnelly, the new Public 
Printer at Washington, was born in 
Franklin county, Pa., in 1866. At six- 
teen he taught school. Three years later 
he began learning the printing business, 
and also acted as reporter in New Jer- 





Samuet B. DONNELLY. 


sey. He moved to New York and was 
active in the councils of Big Six, being 
its president for three years, beginning 
in 1896. For two years he was president 
of the International Typographical 
Union. In 1901 he was appointed a 
member of the School Board by Mayor 
Low. He was reappointed by Mayor 
McClellan. In 1903 he became secre- 
tary of the Building Trades Employers’ 
Association. 
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A Matter 
of Record: 


Che Montgomery Advertiser 


‘‘Alabama’s Only Metropolitan Newspaper’ 


PUBLISHES a larger volume of 

both local and foreign advertising, 
and at a higher rate per line, than does 
any other Alabama newspaper. 


The Montgomery Advertiser has not 
only maintained this lead for several 
its supremacy 
month becoming more ovronounced. 


For any desired information, 


VICTOR H. HANSON 


Manager Advertising Department, 


is every 


write 


Montgomery, Ala. 
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Rotary Folding Blades 


For several years we have been building our folders with Constantly Rotating Folding Blades arranged 
adjustably within the folding cylinders. By this construction we gain Unlimited Speed without wear or 
trouble of any kind—an absolute impossibility with folding blades which must be started and stopped once for 
each sheet folded, no matter how easy the starting and stopping device may be. We also gain an absolutely 
tapeless folder with the cylinder fold adjustable without changing the knife position, while our Collect-with- 
out-Transfer overcomes every difficulty ever encountered in collecting. All these features are patented by us. 
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Simplicity 
of Printing. of Design. 
cae - Greatest 
, Durability 
‘, - because fewest 
LargestQuanti'y parts. 
of Product, ‘ . 
a4 a Unlimited 
’ Speed 
Every motion is 
Economy / rotary. 
of Paper, ads P ' cx 
Time, See eacte., = . Poe Unequalled in 
and Power, AR Efficiency 
72,000 per hour 54,000 per hour 36,000 per hour 18,000 per hour 
4-6-8-10 and 12 pages 16 pages 14-16-18-20-22 and 24 pages 28-32-36-40-44 and 48 pages 


WITH THE FOLLOWING FEATURES THE GREAT MAJORITY OF WHICH ARE PATENTED BY US AND OBTAINABLE ONLY ON 
SCOTT PRESSES. WITHOUT cANY ONE OF THEM NO PRESS IS STRICTLY MODERN. 


Direct Independent Drive Web Tension Equalizers Two sets fold-laying Rolls 
Minimum Plating Positions Web Tension Indexes Non-smutting Folding Rolls 
Staggered-Positioned Printing Cylinders Independent & Collective Tension Control Perfect Cross-Association 
Staggered-Plated Printing Cylinders Accelerated Web Associating Rolls Spring-mounted Cutting Cylinders 
Graduated Printing Cylinders Shaft-driven Web Associating Rolls Steel Cutting Grooves 
Continuous-Adjustable Ink Distribution Ideal Angle Bar Arrangement Adjustable Tapeless Folders 
Vibrating Ink Cylinders and Rollers Spring-Propellers over Formers Constantly Rotating Folding Blades 
Wedge Impression Adjustments Formers Adjustable sideways Collect-without-transfer—no ribbons 
Adjustable Paper Roll Journals Double-Angle Spring-point Formers Rotary Deliveries 


FOR DETAILED SPECIFICATIONS, PRICES AND -ALL OTHER INFORMATION, ADDRESS AS BELOW 


WALTER SCOTT & Co. | een al Park Row 


MAIN OFFICE AND FACTORY CHICAGO OFFICE: 
PLAINFIELD, NEW JERSEY, U.S.A. Monadnock Block 
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MERRY CHRISTMAS! 

Tue Epiror AND PUBLISHER greets 
you joyously. May your Christmas be 
filled to overflowing with the spirit of 
love and peace. It is the heartfelt wish 
of each and all associated in the work 
of sending you this paper. In a broader 
sense, you are our associates. For THE 
Eprror AND PUBLISHER has a personality 
all its own, and apart from the person- 
alities of its owners, editors and manag- 
ers. Shall we not be glad that a news- 
paper has a soul? And you give to the 
making of this soul, as we do who are 
merely the speakers. 


| stand on. He must 


Let us lift ourselves again into the 


joy of grand old Christmas—every man 


and woman of the great fraternity, the | 


vanguard of civilization. 

There lived, some twenty-five years 
ago, a rare, delicate philosopher who 
was steeped in the perfumed essence of 
Christianity, Henry Frederick Amiel 
We give you his thought to keep for 
your own, as it is our own: 

“Let us hail, then, as an echo 
Heaven, as the 
blessed economy, these brief moments of 
perfect harmony, these halts between 
two storms. Peace is not in itself a 
dream, but we know it only as the re- 
sult of a momentary equilibrium—an ac- 
cident. ‘Blessed are the peacemakers, for 
they shall be called the children of God.’ ” 


from 


foretaste of a more 





SHOULD PUBLISHERS ALLOW 
AN EXAMINATION OF CIR- 
CULATION? 


In another column is printed a sig- 
nificant statement from the Association 
of American Advertisers. This  or- 
ganization is primarily instituted to get 
the plain business facts of circulation 
for advertisers, and a majority of the 
big advertisers of the country who are 
members of the association are guided 
by the reports from its examiners. 

The association declares that many 
publishers who have hitherto declined 
to show their books to advertisers or 
their representatives are now welcoming 
an examination. Assuming this is true, 
it shows a big forward step in the trend 
of newspaper publishers toward frank, 


| charge on 


Why 
should a newspaper publisher refuse to 
deal openly? 

The 
money's worth. 
increased the advertiser is 


examiner may be an_ expert. 


entitled to his 
If the circulation figures 


advertiser is 


are falsely 


usually defrauded. An advertising me- 


dium is valuable only when it brings 
RETURNS to the 
A “good, bright advertising man” is 


advertiser. 


not the most essential equipment of a 
business office to-day. He is a big fac- 
a sound base to 


have a | 


tor, but he must have 
bona fide 
circulation to offer. 

It will never be trite to say over and 
“GET A CIRCULATION!” 

Following this, consider the wisdom in 
the advice offered to editors—EDUCATE 
YOUR READERS TO ANSWER ADS. 


over: 





We regret the controversy between 
the President and certain newspaper 
publishers at this time. Yet, it may 
be that the harmony spirit of Christ 
mas will more quickly sweep away 
prejudice, quicken charity, and result 
in that calmness of mind which is ab- 
solutely necessary to the just settle- 
ment of questions that vitally affect 
the whole American people. 





CHANGES IN INTEREST. 
Geer, editor and 
part owner of the Pendleton (Ore.) 
Daily Tribune, has sold his interest and 
retired. The new owners are J. T. 
Dougall of Fort Wayne, Ind., and T. C. 
Warner of Pendleton. 


Ex-Governor T. T. 





The Farmers’ Advocate and the Kan- 
sas Farmer, both published in Topeka, 
have been consolidated. Albert T. Reid 





}of the L. H. J., charges fifty cents per 


is president of the new concern, which | 


is called the Kansas Farmer Company 


The Hope (Ark.) Daily News has 


been sold to W. F. Crowe and Mr. 
Odom. The new owners will enlarge the 
paper. 


Rev. George Moore has purchased the 
Sidney (Ia.) Sun and will assume 
Jan. 1. Mr. Moore was 
formerly a preacher of the Christian 


| church and later was county recorder. 


common sense business methods in their | 


dealings with advertisers. 

Tue Eprror AND PuBLISHER has as- 
serted for years the self-evident propo- 
sition that newspaper space, offered for 
sale to advertisers, is purely a com- 
modity, the sale and purchase of which 


must be governed by established rules | 


which govern the sale and purchase of 
the commodities offered by advertisers 
The department store merchant ad 
uts the right of every person to ex- 


have together acquired a half interest 
in The Masonic Herald, the leading 
fraternal organ of the South, pub- 
lished at Rome, Ga. Mr. Hardy is 
vice-president and Mr. McCartney asso- 
ciate editor of the Rome _ Tribune- 
Herald. 


Alfred Henry Lewis. 
“The newspaper man is, or ought to 
be, a historian, not a florist.” 


‘ | Will vou write us what vou think of 
amine goods before purchasing. The ! THe Eprror AnD PUBLISHER 


HIGHER AD. RATES. 


The Trend of Newspaper Making is 
to Smaller Papers, to Critical 
Reading of the Advertising, 
and it is the Duty of Edi- 
tors to Educate Readers 
in the Facts and Lit- 
erature of this Ad- 
vertising. 

By W. D. SHOWALTER. 

(Written for Tut Eprror anp PuBLISHER.) 
There is one problem before the 
makers of newspapers to-day that is big- 
ger than any two others—in my opinion. 
It is a problem that will take years 
to solve—and one whose solution will 
most other difficulties con- 
nected with the making of newspapers. 

It is the problem of persuading two of 
a newspaper’s readers to read and an- 
swer ads. where but one does so now— 
that is the first part of the problem; and 
the second part of it is to then persuade 
three of them to read and answer ads. 
where but two of them do so. 

If, out of ten readers of a paper, the 
advertising really influences but one— 
then to increase this proportion to two 
of the ten is to MAKE EACH LINE OF AD- | 
VERTISING SPACE IN THE PAPER WORTH | 
TWICE AS MUCH TO THE ADVERTISER AS IT 
WAS BEFORE. 

The mere figures of circulation are 
ceasing to be of real significance to the 
buyer of advertising space. From this 
time on the first question will more fre- 
quently be: “What are you doing to in- 
fluence your readers to answer ads.?” 
Upon the answer to that question the 
placing of business will largely depend. 
Not “how many readers have you?”— 
but, “Are they ad-readers and ad-an- 
swerers ?” 


also solve 


EDUCATE PEOPLE TO READ THE ADS. 
The Ladies’ Home Journal charges six 
dollars a line for its space—and is worth 
it. The New York Evening Journal, 
with about two-thirds of the circulation 


line for its advertising space—one 
twelfth as much as the Philadelphia 
periodical. I think the Evening Jour- 
nal’s rate probably too low; and I know 
that if Mr. Hearst should make up his 
mind to it, he could so educate the 
readers of his paper to the importance 
of the ads. that, in the course of a year, 
his space would still be priced too low 
at one dollar a line. THE NORMAL RATE 
FOR THE EVENING JOURNAL’S SPACE, on 
its present circulation, SHOULD BE A 
LITTLE LESS THAN FOUR DOLLARS A LINE. 
And when Messrs. Hearst, Brisbane, 
Carvalho and Williams have devoted so 
much time and so much of their brilliant 
talents to the task of GIVING THE ADVER- 
TISING IN THE EVENING JOURNAL EQUAL 
INFLUENCE UPON THEIR READERS WITH 
THE EDITORIALS, then they can Get four 
dollars a line for their space, AND THE 
BUYERS OF IT WILL BE SECURING BARGAINS! 

The remarks concerning Mr. Hearst’s 
paper apply with equal force to any 
other paper under the blue canopy. 

I think I read aright the “drift of 
things” in newspaper making when I re- 
iterate that the one dominant question 
for newspaper makers for the next de- 
cade is just this: To educate their read- 
ers to read and answer ads. It’s not a 
little question. It’s not a question to be 
set aside until to-morrow—or next year. 
It is the question of the moment—in- 
sistent, importunate, inevitable! All 
other things depend upon it. It cannot 
be longer subordinated. The newspaper- 
maker who shirks it, who evades it, will 








soon be hopelessly “out of the running.” 


SMALLER PAPERS AND HIGHER AD. RATES. 

The paper that makes this work of 
first importance will prosper surprising- 
ly. The advertiser who receives imme- 
diate and profitable results from his ad. 
in a particular paper will not need to be 
“argued into” investing in additional 
space. He will come after it. 

The menace of a pulp paper famine 
would be ugly, indeed, if there were not 
visible, through the clouds, this solution 
of it: LESS ATTEMPT TO BREAK RECORDS FOR 
NUMBER OF COPIES CIRCULATED—MORE 
EFFORT TO MAKE THE READERS OF THE 
PAPER BUYERS OF ADVERTISED THINGS. 
Eventually, this will mean: smaller 
newspapers—five to ten times as high ad- 
vertising rates—greater profits to both 
publishers and advertisers. That’s the 
“Trend.” That’s the way things are 
shaping. It’s not guess-work—not 
“prophecy”—it’s the sane and sure out- 
look. 


OBITUARY. 

Joseph A. Dear, publisher of the Jer- 
sey City Journal, one of the foremost 
men of New Jersey, died in his home in 
Jersey City last week after a short ill- 
ness. Dilation of the heart was the 
proximate cause. He was born in Eng- 
land in 1840. He came to America in 
1869 and a month after landing secured 
a place with the New York Tribune as 
shorthand writer and reporter. Shortly 
after he entered the government service 
as shorthand writer at Norfolk, Va., 
headquarters of the Army of the James. 
After the war he went to the editorial 
staff of the Chicago Tribune. In 1867 
he went to the Jersey City Tribune and 
in three months became editor. In 1868 
he became part owner of the Jersey 
City Evening Journal. For forty years 
he directed the business and mechanical 
departments of the paper. In 1907 he 
became absolute owner. He was an ar- 
dent Republican and delegate to the last 
Republican National Convention. He 
was a charter member of the Jersey City 
Board of Trade and served as its presi- 
dent. He leaves a widow, one daughter, 
Mrs. Howard T. Gurney, and four sons. 





Samuel S. Miles, who began news- 
paper work in Boston in 1848 and re- 
ported the famous trial of Dr. Webster 
for the murder of Dr. Parkman, died 
in his home in Boston last week, aged 
84 years. He was born in Boston, was 
educated at Concord Academy, graduat- 
ing in the same class with the late 
United States Senator George F. Hoar. 
On the night of November 7, last month, 
he took part at the banquet of the 
Ancient Journalists’ Club, making a 
speech and telling of early days.in news- 
paperdom. He had been blind for some 
time. He leaves several children. 





Edward Charles Mann, for many 
years employed on La Presse, of Mon- 
treal, Canada, died in that city last week 
at 49 years of age. He was a native of 
England. He came to the United States 
in 1879 and after working a short time 
on the New York Sun went to Canada. 
He was employed for a time on the 
World and other Toronto papers, and 
then went to La Presse. He leaves a 
widow and sons and one daughter, Mrs. 
Chambers, of Montreal. He was a 
brother of Henry Mann, of New York. 

Donald G. Mitchell, known all over 
the world as “Ik Marvel,” the author of 
“Reveries of a Bachelor,” and “Dream 
Life,” died in his home in New Haven, 
Conn., on Tuesday, aged 86 years. He 
began his literary career in 1848, when 
he published The Lorgnette, a weekly, 
in New York. Later he was editor of 
Hearth and Home. 
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PERSONAL 


F. L. Goss, vice president of the Goss 
Printing Press Company, has just re- 
turned from an extensive European trip 
with some large contracts. Among 
others he contracted to equip the Lon- 
don Times, Mail and Daily Mirror with 
the Goss octuple and sextuple high speed 
presses. 


Don Seitz, business manager of the 
New York World, addressed the class in 
journalism of the Bedford Branch Y. M. 
C. A., Brooklyn, last Monday night. 
Last week Mr. Seitz addressed the an- 
nual convention of the correspondents, 
numbering 150, of the Richmond (Va.) 
Times-Dispatch at Richmond. 


H. B. Varner, editor and proprietor of 
the Lexington (N. C.) Dispatch, arrived 
in New York last Tuesday. The main 
thing about his arrival was the arrival 
of Mrs. Varner, his wife, who was chap- 
eroning a party of seven young Southern 
ladies, winners in the fifth annual Dis- 
patch outing contest, who were having 
a ten days’ trip to Richmond, Washing- 
ton, Baltimore, Philadelphia and New 
York. 


It is said that Editor Imboden of the 
Austin (Tex.) Daily Statesman, will 
shortly retire from editorial work. 


Daniel C. Nolan, editor of the Yonk- 
ers (N. Y.) Gazette, was last week ap- 
pointed foreman of the grand jury of 
Westchester county, now in session. 





Clarence H. Poe, editor of the Pro- 
gressive Farmer and Southern Farm 
Gazette, of Raleigh, N. C., and Stark- 
ville, Miss., read a paper on “The South- 
ern Farmer” before the commercial con- 
gress in Washington last week. 


T. J. Keenan, formerly publisher of 
the Pittsburg Press, sailed from New 
York last Saturday for Cuba and his 
winter home on the Isle of Pines. Mr. 
Keenan’s mother and sister acompanied 
him and will spend the winter in the 
Caribbean tropics. 


F. P. Glass, of the Montgomery Ad- 
vertiser, attended the Southern Com- 
mercial Congress at Washington last 
week, and afterwards went to New York 
to attend the meeting of the A. N. P. A. 


Mrs. Varner, wife of H. B. Varner, of 
the Lexington (N. C.) Dispatch, last 
week chaperoned a party of seven young 
women on a trip to Richmond, Washing- 
ton, Philadelphia and New York. The 
outing was to last ten days. 


George B. Mahlon, city editor of the 
New York Sun, with Mrs. Mahlon and 
Miss Frances Mahlon, were at Atlantic 
City last week. 


Edward E. Whitney, city editor of the 
Meriden (Conn.) Journal, last week ad- 
dressed the women of Smith College, 
Springfield, Mass., on “The Field for 
Women in Newspaper, Magazine and 
Novel Writing.” 


F. G. Hail, editor of the Quincy 
(Mass.) National Bulletin, was serious- 
ly injured by falling down stairs in his 
home in the night time. An ugly gash 
was cut in his head. He is recovering. 





Victor Lawson, proprietor of the Chi- 
cago Daily News, has sailed for Europe. 


William T. McIntyre, formerly of the 
staff of the New York American, was 
married last week to Miss Mary Alice 
Alford, daughter of Mr. and Mrs. Frank 
G. Alford, of 135 West 67th street, 
New York. Mr. McIntyre is a Prince- 
ton graduate, class of 1902. 


Albert L. Cheney, formerly editor of 





THE EDITOR AND PUBLISHER. 


the Oyster Bay Pilot, at the President’s 
home, has been appointed to a position 
in the District of Columbia and went on 
duty last Monday. Recently Mr. 
Cheney went under the knife for a 
serious operation. He is now recovering 
his healthh He was the New York 
Herald reporter for many years at 
Oyster Bay. Several years ago he was 
put forward by his friends for public 
printer. 

James D. Pringle, editor of the Labor 
World, at Pittsburg, is to be appointed 
appraiser of United States Customs at 
Pittsburg. 


Colonel John Clay Tipton is writing 
editorials for the El Paso (Texas) 
Morning Times. Colonel Tipton was 
for several years editor of the Alexan- 
dria (La.) Record and before that editor 


Cornelius Young, the dean of Jersey 
City newspaper men, who has been re- 
porter and editor for forty-five years, 
retired last week. He is seventy-four 
years old. He was presented with a 
silver loving cup by eleven of his co- 
workers. 


STAFF NEWS AND CHANGES. 


John T. McGowan, of the staff of the 
Elizabeth (N. J.) Daily Journal, pur- 
chased an interest in the Elizabeth Even- 
ing Times and will become editor of the 
Times on January 1. 





F. K. Anderson, for two years city 
editor of the Elizabeth (N. J.) Times, 
last Monday assumed the editorship of 
the Wall Paper News and Interior Dec- 
orator, a trade journal in New York. 

J. T. Bigham, editor of the Chester 


(S. C.) Lantern, has retired. 


Resigned From Houston Times. 











Thomas Blezard, secretary and treas- 
urer of the Houston (Tex.) Times Pub- 
lishing Co., which has announced a new 
daily for Houston on January 3, has re- 
signed. In a letter to the Secretary of 
State he criticised the manner in which 
the company was promoted and the 
charter obtained. 





Des Moines Register New Press. 

The Des Moines Register and 
Leader has placed an order for a 
mammoth perfecting press of the Hoe 
make, which will turn out 50,000 
complete 12-page papers an_ hour, 
folded. It will have a three-color at- 
tachment. 





SHOWALTER’S 
READY-MADE ASSIGNMENTS 


Once a month I issue a printed list of six- 
teen ideas and suggestions for timely and 
original local news features, suggestions for 
interviews, symposiums, contests, etc. This 
list is sold to but one newspaper in each 
city or town. The price is nominal—and 
orders are subject to discontinuance at any 
time. 

Among my patrons for this list at present 
are such papers as these: The New York 
Herald, Rochester Herald, Cleveland Press, 
Cincinnati Commercial-Tribune, Detroit Free 
Press, Toronto Star, Seattle Post-Intel- 
ligencer, Des Moines News, Duluth News- 

tribune, Dayton Journal, Minneapolis Trib- 
une, and many others, 


W. D. SHUWALTER, 205885" 
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COMICS, NEWS FEATURES, 
FICTION 


Why Not Build Up Your Saturday After- 
noon Circulation? 


Features in matrice, plate or copy form 
at prices in conformity with conditions. 


WRITE US 
FEATURES PUBLISHING CO. 
140 WEST 42nd ST. 
NEW YORK 











UNITED PRESS 
BULLETINS 


The United Press is sending out to 
newspapers the messages received from 
clients over its wires at the close of 
its election service on the night of No- 
vember 3. Newspapers taking this serv- 
ice were unanimous in saying that it 
was the best election service they had 
ever received, and that the United Press 
out-distanced all competitors. 

The United Press is furnishing the 
new Sunday afternoon editions of the 
Munsey papers with foreign news, using 
its European staff and domestic leased 
wires for this purpose. Although in the 
nature of an experiment the Sunday 
afternoon service has been very satis- 
factory. 

John E. Nevins, of the New York 
bureau, is covering the Hains trial for 
the United Press. Reports of the trial 
are being sent over a leased wire to the 
New York office. 

The Peoria (Ill.) Star is now taking 
the leased wire service of the United 
Press on Saturday night. ° 














=Such do not appeal tu us, anu uv 
appeal to the people. We are 
ing a great success of our con- 
have put on 3,500 new yearly 
.cribers to date, and we have just 
y gotten started. The Georgian 
a way of succeeding in nearly 
rything that it undertakes.” 
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va Governor’s Private Secretary. 








+ 
Daily News Service Illustrated 
News by Mail—600 Words Daily— 
With Eight Photographs a Day. Covers 
Sport, Foreign, Science, Women, Politics, 
ete. Cheapest, Biggest, Best. Ask 
Cin’ti Times Star, Detroit Free Press, 

ete. TRIAL FREE. 
GEORGE GRANTHAM BAIN 
32 Union Sa., E., New York City 




















THE LOVEJOY CO., Established 1853. 
ELECTROTYPERS 

and Manufacturers of Electrotype Machinery, 

444-446 Pearl Street NEW YORK 
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SITUATIONS WANTED, 
POSITION WANTED 


By live newspaper man, 25 years old, as 
managing editor or editor of hustling, 
growing paper in inland town. New 
York, St. Louis and Chicago experience 
on the street and desk. Have also been 
successful editor and manager of South- 
ern daily, increasing the circulation from 
2,000 to 8,000, as well as the advertising 
pereanen, very materially. Good salary 
expected. REFERENCES. Address 
“HUSTLER,” care Tue Epitor anp 
PUBLISHER. 








ADVERTISING MEDIA. 


CONNECTICUT. 








MERIDEN MORNING RECORD. 


Old established mewspaper, delivering more 
than 90 per cent. of its circulation directly 
into homes. Only two-cent newspaper in city. 
Population of held covered exceeds 60,000. 


NEW YORK. 





BUFFALO EVENING NEWS 


with over 94,000 circulation, is the only Want 
medium in Buffalo, and the strongest Want 
— in the State, outside of New York 
ity. 





WISCONSIN. 





THE EVENING WISCONSIN, 
Milwaukee. 
By the Evening Wisconsin Company. 
Daily average for 1907, 28,082. 





WASHINGTON. 


SEATTLE TIMES, Seattle, Wash. 


Brings best results for the money expended ef 
any other paper on the Pacific Coast. 
Issued Daily and Sunday. Classified ads. 10 
cents daily, 15 cents Sunday a@ line each inser- 
tion. Minimum 25c. 








MISCELLANEOUS. 


A LARGE PUBLISHING BUSINESS 
DESIRES 


new blood; gross business around $300,000, 
profits range from to per cent. to 20 per cent. 
An interest. or even control could be bought 
by right parties; one should have had suc- 
cessful experience in organizing soliciting 
force and selling through canvassers; another 
should be a financial man; $100,000 should be 
available immediately. Principals only who 
can qualify. Harris-Dibble Company, 253 
Broadway, New York. 





NOTICE OF ANNUAL MEETING. 
Notice is hereby given that a meeting of 
the stockholders of the Cripple River Hydraulic 
Mining Company will be held at the office of 
the Company, Room 303-4, No. 21 Park Row, 
Manhattan Borough, New York City, on the 
11th day of January, 1909, at 12 o’clock noon, 
for the purposes of electing nine directors for 
the ensuing year and two inspectors of elec- 
tion to serve at the next annual meeting, and 
for the transaction of such other business as 
may come before said meeting. 7 
| J. B. Swarts, President. 
{ Frep C. Hunter, Secretary. 








|; NEWS—FIFTY WORDS GENERAL 


news wired evening papers daily, $4.00 r 
month, you pay tolls. Also special and Gu 


thl cago news. YARD’S NEWS BUREAU, 166 
a Washington street, Chicago. 








FOR SALE 


d 


= SEMI-WEEKLY NEWSPAPER 


and job printing business for sale in a_sub- 
stantial British Columbia town of 4500. Nine 
hundred men actually employed in the mines, 
and a payroll of $85,000 monthly. Another 
payroll of $40,000 within seven miles. This 
paper has been established twelve years, and is 
on a good business basis with a field for a 
small daily. The plant consists of two lino- 
types, Cottrell cylinder, three job presses, 
Boston stitcher, seven imposing stones, and 
equipment for turning out a four page daily. 
Type in good condition and job printing plant 
capable of doing best class of commercial and 
book work. Electric power. The plant alone 
will inventory in excess of $1r,000. Actually 
printed, each issue for the st year, 800 
copies. Business and circulation can 
largeiy increased. It can be purchased for 
two or three thousand cash, and~monthly pay- 
ments of $100 or otherwise, as desired. Job 
stock at invoice. It is a splendid opportunity 
for one or two practical men. The climate is 
the healthiest in the world. For ——_ copies 
and particulars, address Box 366, ssland, 
B. C., care The Epitor anp PuBLISHER. 
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MERRY CHRISTMAS! 

Tue Epiror AND PUBLISHER greets 
you joyously. May your Christmas be 
filled to overflowing with the spirit of 
love and peace. It is the heartfelt wish 


of each and all associated in the work | 


of sending you this paper. In a broader 
sense, you are our associates. For THE 
Epiror AND PUBLISHER has a personality 
all its own, and apart from the person- 
alities of its owners, editors and manag- 
ers. Shall we not be glad that a news- 
paper has a soul? And you give to the 
making of this soul, as we do who are 
merely the speakers. 


Let us lift ourselves again into the 


joy of grand old Christmas—every man 
and woman of the great fraternity, the 
vanguard of civilization. 

There lived, some twenty-five years 
ago, a rare, delicate philosopher who 
was steeped in the perfumed essence of 
Christianity, Henry Frederick Amiel. 
We give you his thought to keep for 
your Own, as it is our own: 

“Let us hail, then, as an echo from 
Heaven, as the foretaste of a more 
blessed economy, these brief moments of 
perfect harmony, these halts between 
two storms. Peace is not in itself a 
dream, but we know it only as the re- 
sult of a momentary equilibrium 
cident. “Blessed are the peacemakers, for 
they shall be called the children of God.’ ” 








SHOULD PUBLISHERS ALLOW 
AN EXAMINATION OF CIR- 
CULATION? 

In another column is printed a sig- 
nificant statement from the Association 
of American Advertisers. This or- 
ganization is primarily instituted to get 
the plain business facts of circulation 


for advertisers, and a majority of the | 
big advertisers of the country who are | 


members of the association are guided 
by the reports from its examiners. 

The association declares that many 
publishers who have hitherto declined 
to show their books to advertisers or 
their representatives are now welcoming 
an examination. Assuming this is true, 
it shows a big forward step in the trend 
of newspaper publishers toward frank, 
common sense business methods in their 
dealings with advertisers. 


Tse Eprror anp PuslisHer has as- | 


serted for years the self-evident propo- 
sition that newspaper space, offered for 
sale to advertisers, is purely a com- 


modity, the sale and purchase of which 
must be governed by established rules | 
which govern the sale and purchase of | 


the commodities offered by advertisers. 

The department store merchant ad- 
mits the right of every person to ex- 
amine goods before purchasing. The 


an ac- | 


| examiner may be an expert. Why 
should a newspaper publisher refuse to 
deal openly? 

The advertiser is entitled to his 
| money's worth. If the circulation figures 
are falsely increased the advertiser is 
usually defrauded. An advertising me- 
dium is valuable only when it brings 
RETURNS to the advertiser. 

A “good, bright advertising man” is 


not the most essential equipment of a 
business office to-day. He is a big fac- 
tor, but he must have a sound base to 
| stand on. He must have a bona fide 
| circulation to offer. 

It will never be trite to say over and 
over: “GET A CIRCULATION!” 

Following this, consider the wisdom in 
the advice offered to editors—EDUCATE 
YOUR READERS TO ANSWER ADS. 





We regret the controversy between 


the President and certain newspaper 
publishers at this time. Yet, it may 
be that the harmony spirit of Christ 
mas will more quickly sweep away 
prejudice, quicken charity, and result 
in that calmness of mind which is ab- 
solutely necessary to the just settle- 
ment of questions that vitally affect 
the whole American people. 





Ex-Governor T. T. Geer, editor and 
part owner of the Pendleton (Ore.) 
Daily Tribune, has sold his interest and 
retired. The new owners are J. T. 
Dougall of Fort Wayne, Ind., and T. C. 
Warner of Pendleton. 


The Farmers’ Advocate and the Kan- 
sas Farmer, both published in Topeka, 
have been consolidated. Albert T. Reid 


| is president of the new concern, which | 


; is called the Kansas Farmer Company 


The Hope (Ark.) Daily News has 
been sold to W. F. Crowe and Mr. 
Odom. The new owners will enlarge the 
paper. 


Rev. George Moore has purchased the 
Sidney (Ia.) Sun and will assume 
| charge on Jan. 1. Mr. Moore was 
formerly a preacher of the Christian 
church and later was county recorder. 


W. M. Hardy and J. D. McCartney 
have together acquired a half interest 
in The Masonic Herald, the leading 
fraternal organ of the South, pub- 
lished at Rome, Ga. Mr. Hardy is 
vice-president and Mr. McCartney asso- 
ciate editor of the Rome _ Tribune- 
Herald. 


Alfred Henry Lewis. 
“The newspaper man is, or ought to 
| be, a historian, not a florist.” 
} - wae ies 
| Will you write us what you think of 
THE Epiror AND PUBLISHER, 


HIGHER AD. RATES. 


The Trend of Newspaper Making is 
to Smaller Papers, to Critical 
Reading of the Advertising, 
and it is the Duty of Edi- 
tors to Educate Readers 
in the Facts and Lit- 
erature of this Ad- 





vertising. 
By W. D. SHOWALTER. 

(Written for Tue Eprror anp PuBLISHER.) 

There is one problem before the 
makers of newspapers to-day that is big- 
ger than any two others—in my opinion. 

It is a problem that will take years 
to solve—and one whose solution will 
also solve most other difficulties con- 
nected with the making of newspapers. 

It is the problem of persuading two of 
a newspaper’s readers to read and an- 
swer ads. where but one does so now— 
that is the first part of the problem; and 
the second part of it is to then persuade 
three of them to read and answer ads. 
where but two of them do so. 

If, out of ten readers of a paper, the 
advertising really influences but one— 
then to increase this proportion to two 
of the ten is to MAKE EACH LINE OF AD- 
VERTISING SPACE IN THE PAPER WORTH 
TWICE AS MUCH TO THE ADVERTISER AS IT 
WAS BEFORE. 

The mere figures of circulation are 
ceasing to be of real significance to the 
buyer of advertising space. From this 
time on the first question will more fre- 
quently be: “What are you doing to in- 
fluence your readers to answer ads.?” 
Upon the answer to that question the 
placing of business will largely depend. 
Not “how many readers have you?”— 
but, “Are they ad-readers and ad-an- 
swerers ?” 





EDUCATE PEOPLE TO READ THE ADS. 
The Ladies’ Home Journal charges six 
dollars a line for its space—and is worth 
it. The New York Evening Journal, 
with about two-thirds of the circulation 


lof the L. H. J., charges fifty cents per 


line for its advertising space—one 
twelfth as much as the Philadelphia 
periodical. I think the Evening Jour- 
nal’s rate probably too low; and I know 
that if Mr. Hearst should make up his 
mind to it, he could so educate the 
|readers of his paper to the importance 
of the ads. that, in the course of a year, 
his space would still be priced too low 
at one dollar a line. THE NORMAL RATE 
FOR THE EVENING JOURNAL’S SPACE, on 
its present circulation, SHOULD BE A 
LITTLE LESS THAN FOUR DOLLARS A LINE. 
And when Messrs. Hearst, Brisbane, 
Carvalho and Williams have devoted so 
much time and so much of their brilliant 
talents to the task of GIVING THE ADVER- 
TISING IN THE EVENING JOURNAL EQUAL 
INFLUENCE UPON THEIR READERS WITH 
THE EDITORIALS, then they can Get four 
dollars a line for their space, AND THE 
BUYERS OF IT WILL BE SECURING BARGAINS! 

The remarks concerning Mr. Hearst’s 
paper apply with equal force to any 
other paper under the blue canopy. 

I think I read aright the “drift of 
things” in newspaper making when I re- 
iterate that the one dominant question 
for newspaper makers for the next de- 
cade is just this: To educate their read- 
ers to read and answer ads. It’s not a 
little question. It’s not a question to be 
set aside until to-morrow—or next year. 
It is the question of the moment—in- 
sistent, importunate, inevitable! All 


other things depend upon it. It cannot 
be longer subordinated. The newspaper- 
maker who shirks it, who evades it, will 
| soon be hopelessly “out of the running.” 
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SMALLER PAPERS AND HIGHER AD. RATES. 

The paper that makes this work of 
first importance will prosper surprising- 
ly. The advertiser who receives imme- 
diate and profitable results from his ad. 
in a particular paper will not need to be 
“argued into” investing in additional 
space. He will come after it. 

The menace of a pulp paper famine 
would be ugly, indeed, if there were not 
visible, through the clouds, this solution 
of it: LESS ATTEMPT TO BREAK RECORDS FOR 
NUMBER OF COPIES CIRCULATED—MORE 
EFFORT TO MAKE THE READERS OF THE 
PAPER BUYERS OF ADVERTISED THINGS. 
Eventually, this will mean: smaller 
newspapers—five to ten times as high ad- 
vertising rates—greater profits to both 
publishers and advertisers. That’s the 
“Trend.” That’s the way things are 
shaping. It’s not guess-work—not 
“prophecy”—it’s the sane and sure out- 
look. 


OBITUARY. 

Joseph A. Dear, publisher of the Jer- 
sey City Journal, one of the foremost 
men of New Jersey, died in his home in 
Jersey City last week after a short ill- 
ness. Dilation of the heart was the 
proximate cause. He was born in Eng- 
land in 1840. He came to America in 
1869 and a month after landing secured 
a place with the New York Tribune as 
shorthand writer and reporter. Shortly 
after he entered the government service 
as shorthand writer at Norfolk, Va, 
headquarters of the Army of the James. 
After the war he went to the editorial 
staff of the Chicago Tribune. In 1867 
he went to the Jersey City Tribune and 
in three months became editor. In 1868 
he became part owner of the Jersey 
City Evening Journal. For forty years 
he directed the business and mechanical 
departments of the paper. In 1907 he 
became absolute owner. He was an ar- 
dent Republican and delegate to the last 
Republican National Convention. He 
was a charter member of the Jersey City 
Board of Trade and served as its presi- 
dent. He leaves a widow, one daughter, 
Mrs. Howard T. Gurney, and four sons. 


Samuel S. Miles, who began news- 
paper work in Boston in 1848 and re- 
ported the famous trial of Dr. Webster 
for the murder of Dr. Parkman, died 
in his home in Boston last week, aged 
84 years. He was born in Boston, was 
educated at Concord Academy, graduat- 
ing in the same class with the late 
United States Senator George F. Hoar. 
On the night of November 7, last month, 
he took part at the banquet of the 
Ancient Journalists’ Club, making a 
speech and telling of early days.in news- 
paperdom. He had been blind for some 
time. He leaves several children. 





Edward Charles Mann, for many 
years employed on La Presse, of Mon- 
treal, Canada, died in that city last week 
at 49 years of age. He was a native of 
England. He came to the United States 
in 1879 and after working a short time 
on the New York Sun went to Canada. 
He was employed for a time on the 
World and other Toronto papers, and 
then went to La Presse. He leaves a 
widow and sons and one daughter, Mrs. 
Chambers, of Montreal. He was a 
brother of Henry Mann, of New York. 


Donald G. Mitchell, known all over 
the world as “Ik Marvel,” the author of 
“Reveries of a Bachelor,” and “Dream 
Life,” died in his home in New Haven, 
Conn., on Tuesday, aged 86 years. He 
began his literary career in 1848, when 
he published The Lorgnette, a weekly, 
in New York. Later he was editor of 
Hearth and Home. 
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PERSONAL 


F. L. Goss, vice president of the Goss 
Printing Press Company, has just re- 
turned from an extensive European trip 
with some large contracts. Among 
others he contracted to equip the Lon- 
don Times, Mail and Daily Mirror with 
the Goss octuple and sextuple high speed 
presses. 


Don Seitz, business manager of the 
New York World, addressed the class in 
journalism of the Bedford Branch Y. M. 
C. A. Brooklyn, last Monday night. 
Last week Mr. Seitz addressed the an- 
nual convention of the correspondents, 
numbering 150, of the Richmond (Va.) 
Times-Dispatch at Richmond. 


H. B. Varner, editor and proprietor of 
the Lexington (N. C.) Dispatch, arrived 
in New York last Tuesday. The main 
thing about his arrival was the arrival 
of Mrs. Varner, his wife, who was chap- 
eroning a party of seven young Southern 
ladies, winners in the fifth annual Dis- 
patch outing contest, who were having 
a ten days’ trip to Richmond, Washing- 
ton, Baltimore, Philadelphia and New 
York. 


It is said that Editor Imboden of the 
Austin (Tex.) Daily Statesman, will 
shortly retire from editorial work. 


Daniel C. Nolan, editor of the Yonk- 
ers (N. Y.) Gazette, was last week ap- 
pointed foreman of the grand jury of 
Westchester county, now in session. 





Clarence H. Poe, editor of the Pro- 
gressive Farmer and Southern Farm 
Gazette, of Raleigh, N. C., and Stark- 
ville, Miss., read a paper on “The South- 
ern Farmer” before the commercial con- 
gress in Washington last week. 


T. J. Keenan, formerly publisher of 
the Pittsburg Press, sailed from New 
York last Saturday for Cuba and his 
winter home on the Isle of Pines. Mr. 
Keenan’s mother and sister acompanied 
him and will spend the winter in the 
Caribbean tropics. 


F. P. Glass, of the Montgomery Ad- 
vertiser, attended the Southern Com- 
mercial Congress at Washington last 
week, and afterwards went to New York 
to attend the meeting of the A. N. P. A. 


Mrs. Varner, wife of H. B. Varner, of 
the Lexington (N. C.) Dispatch, last 
week chaperoned a party of seven young 
women on a trip to Richmond, Washing- 
ton, Philadelphia and New York. The 
outing was to last ten days, 


George B. Mahlon, city editor of the 
New York Sun, with Mrs. Mahlon and 
Miss Frances Mahlon, were at Atlantic 
City last week. 


Edward E. Whitney, city editor of the 
Meriden (Conn.) Journal, last week ad- 
dressed the women of Smith College, 
Springfield, Mass., on “The Field for 
Women in Newspaper, Magazine and 
Novel Writing.” 


F. G. Hail, editor of the Quincy 
(Mass.) National Bulletin, was serious- 
ly injured by falling down stairs in his 
home in the night time. An ugly gash 
was cut in his head. He is recovering. 

Victor Lawson, proprietor of the Chi- 
cago Daily News, has sailed for Europe. 





William T. McIntyre, formerly of the 
staff of the New York American, was 
married last week to Miss Mary Alice 
Alford, daughter of Mr. and Mrs. Frank 
G. Alford, of 135 West 67th street, 
New York. Mr. McIntyre is a Prince- 
ton graduate, class of 1902. 


Albert L. Cheney, formerly editor of 
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the Oyster Bay Pilot, at the President's 
home, has been appointed to a position 
in the District of Columbia and went on 
duty last Monday. Recently Mr. 
Cheney went under the knife for a 
serious operation. He is now recovering 
his health, He was the New York 
Herald reporter for many years at 
Oyster Bay. Several years ago he was 
put forward by his friends for public 
printer. 


James D. Pringle, editor of the Labor 
World, at Pittsburg, is to be appointed 
appraiser of United States Customs at 
Pittsburg. 


Colonel John Clay Tipton is writing 
editorials for the El Paso (Texas) 
Morning Times. Colonel Tipton was 
for several years editor of the Alexan- 
dria (La.) Record and before that editor 
of the Raleigh (N. C.) Capital. 


Cornelius Young, the dean of Jersey 
City newspaper men, who has been re- 
porter and editor for forty-five years, 
retired last week. He is seventy-four 
years old. He was presented with a 
silver loving cup by eleven of his co- 
workers. 





STAFF NEWS AND CHANGES. 


John T. McGowan, of the staff of the 
Elizabeth (N. J.) Daily Journal, pur- 
chased an interest in the Elizabeth Even- 
ing Times and will become editor of the 
Times on January 1. 

F. K. Anderson, for two years city 
editor of the Elizabeth (N. J.) Times, 
last Monday assumed the editorship of 
the Wall Paper News and Interior Dec- 
orator, a trade journal in New York. 


J. T. Bigham, editor of the Chester 
(S. C.) Lantern, has retired. 











Resigned From Houston Times. 

Thomas Blezard, secretary and treas- 
urer of the Houston (Tex.) Times Pub- 
lishing Co., which has announced a new 
daily for Houston on January 3, has re- 
signed. In a letter to the Secretary of 
State he criticised the manner in which 
the company was promoted and the 
charter obtained. 





Des Moines Register New Press. 

The Des Moines Register and 
Leader has placed an order for a 
mammoth perfecting press of the Hoe 
make, which will turn out 50,000 
complete 12-page papers an_ hour, 
folded. It will have a three-color at- 
tachment. 





SHOWALTER’S 
READY-MADE ASSIGNMENTS 


Once a month I issue a printed list of six- 
teen ideas and suggestions for timely and 
original local news features, suggestions for 
interviews, symposiums, contests, etc. This 
list is sold to but one newspaper in each 
city or town. The price is nominal—and 
orders are subject to discontinuance at any 
time, 

Among my patrons for this list at present 
are such papers as these: The New York 
Herald, Rochester Herald, Cleveland Press, 
Cincinnati Commercial-Tribune, Detroit Free 
Press, Toronto Star, Seattle Post-Intel- 
ligencer, Des Moines News, Duluth News- 

ribune, Dayton Journal, Minneapolis Trib- 
une, and many others, 


W. D. SHUWALTER, “sce vone" 
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COMICS, NEWS FEATURES, 
FICTION 


Why Not Build Up Your Saturday After- 
noon Circulation? 


Features in matrice, plate or copy form 
at prices in conformity with conditions. 


WRITE US 
FEATURES PUBLISHING CO. 
140 WEST 42nd ST. 
NEW YORK 














UNITED PRESS 
BULLETINS 


The United Press is sending out to 
newspapers the messages received from 
clients over its wires at the close of 
its election service on the night of No- 
vember 3. Newspapers taking this serv- 
ice were unanimous in saying that it 
was the best election service they had 
ever received, and that the United Press 
out-distanced all competitors. 

The United Press is furnishing the 
new Sunday afternoon editions of the 
Munsey papers with foreign news, using 
its European staff and domestic leased 
wires for this purpose. Although in the 
nature of an experiment the Sunday 
afternoon service has been very satis- 
factory. 

John E. Nevins, of the New York 
bureau, is covering the Hains trial for 
the United Press. Reports of the trial 
are being sent over a leased wire to the 
New York office. 

The Peoria (Ill.) Star is now taking 
the leased wire service of the United 
Press on Saturday night. . 
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. 
Dally News Service Illustrated 
News by Mail—600 Words Daily— 
With Eight Photographs a Day. Covers 
Sport, Foreign, Science, Women, Politics, 
ete. Cheapest, Biggest, Best. Ask 
Cin’ti Times Star, Detroit Free Press, 

ete. TRIAL FREE. 
GEORGE GRANTHAM BAIN 
32 Union Sa., E., New York City 
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THE LOVEJOY CO., Established 1853. 
ELECTROTYPERS 

and Manufacturers of Electrotype Machinery, 

444-446 Pearl Street NEW YORK 
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POSITION WANTED 

By live newspaper man, 25 years old, as 
managing editor or editor of hustling, 
growing paper in inland town. New 
York, St. Louis and Chicago experience 
on the street and desk. Have also been 
successful editor and manager of South- 
ern daily, increasing the circulation from 
2,000 to 8,000, as well as the advertising 
patronage, very materially. Good salary 
expected. REFERENCES. Address 
“HUSTLER,” care THe Epiror anp 
PUBLISHER, 





ADVERTISING MEDIA, 
CONNECTICUT. 








MERIDEN MORNING RECORD. 
Oid established newspaper, delivering more 
than 90 per cent. of its circulation directly 
into homes. Only two-cent newspaper in city. 
Population of field covered exceeds 60,000. 


NEW YORK. 


BUFFALO EVENING NEWS 


with over 94,000 circulation, is the only Want 
medium in Buffalo, and the strongest Want 
— in the State, outside of New York 
ity. 








WISCONSIN. 





THE EVENING WISCONSIN, 
Milwaukee. 


By the Evening Wisconsin Company. 
Daily average for 1907, 28,082. 





WASHINGTON. 


SEATTLE TIMES, Seattle, Wash. 


Brings best results for the money expended of 
any other paper on the Pacific Coast. 
Issued Daily and Sunday. Classified ads. 10 
cents daily, 15 cents Sunday a line each inser- 
tion. Minimum 25c. 








MISCELLANEOUS. 


A LARGE PUBLISHING BUSINESS 
DESIRES 


new blood; gross business around $300,000, 
profits range from 1o per cent. to 20 per cent. 
An interest or even control could be bought 
by right parties; one should have had suc- 
cessful experience in organizing soliciting 
force and selling through canvassers; another 
should be a financial man; $100,000 should be 
available immediately. Principals only who 
can qualify. Harris-Dibble Company, 253 
Broadway, New York. 





NOTICE OF ANNUAL MEETING. 

Notice is hereby given that a meeting of 
the stockholders of the Cripple River Hydraulic 
Mining Company will be held at the office of 
the Company, Room 303-4, No. 21 Park Row, 
Manhattan Borough, New York City, on the 
11th day of January, 1909, at 12 oelods noon, 
for the purposes of electing nine directors for 
the ensuing year and two inspectors of elec- 
tion to serve at the next annual meeting, and 
for the transaction of such other business as 


may come before said meeting. 
| J 


J. SHALE, President. 
Frep C. Hunter, Secretary. 





NEWS—FIFTY WORDS GENERAL 

ired evenin apers daily, $4.00 r 
ee Agee Poste tol © Also special and Gui. 
cago news. YARD’S NEWS BUREAU, 166 
Washington street, Chicago. 








FOR SALE 


SEMI-WEEKLY NEWSPAPER 
and job printing business for sale in a_sub- 
stantial British Columbia town of 4500. Nine 
hundred men actually employed in the mines, 
and a payroll of $85,000 monthly. Another 
payroll of $40,000 within seven miles. This 
paper has been established twelve years, and is 
on a good business basis with a field for a 
small daily. The plant consists of two lino- 
types, Cottrell cylinder, three job presses, 
Boston stitcher, seven imposing stones, and 
equipment for turning out a four page daily. 
Type in good condition and job printing plant 
capable of doing best class of commercial and 

ok work. Electric power. The plant alone 
will inventory in excess of $11,000. Actually 
printed, each issue for the st year, 800 
copies. Business and circulation can 
largely increased. It canbe purchased for 
two or three thousand cash, and “monthly pay- 
ments of $100 or otherwise, as desired. Job 
stock at invoice. It is a splendid opportunity 
for one or two practical men. The climate is 
the healthiest in the world. For sample copies 
and particulars, address Box 366, Rossland, 
B. C., care The Epitor anpD PUBLISHER. 
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SOUTHERN ORGAN. 


MONTGOMERY ADVERTISER 
VOICES EIGHTY YEARS 
OF ALABAMA. 

Is Now in Era of Greatest Prosper- 
ity—New Building Completed and 
New Press Installed—Major W. W. 
Screws, Editor-in-Chief, is a Vet- 
eran Classed with Henry Watter- 
son—Sketches of General Manager 
Glass and Advertising Manager 
Hanson. 

For eighty years, first as an early 
weekly of the South, and for more than 
sixty years a modern daily, The Mont- 
gomery Advertiser has been published 
in the capital city of Alabama. For 
nearly fifty years it has been one of the 
greatest forces in the business, the poli- 
tics and the life of Alabama. 

It is to-day in the era of its greatest 
growth and most rapid development. 
Its influence is larger, its circulation 
greater, its advertising patronage is big- 
ger, and its future is more promising, 
than at any time in its long and honor- 
able history. 

The Advertiser just now is under- 
going a change that is in itself indicative 

- of the great growth and business pros- 
perity of the famous old Southern daily. 

The Advertiser is moving into its new 

steel and concrete building erected this 

fall to take care of the paper’s extension 
and development. The Advertiser about 
five years ago moved into a handsome 











four-story building, with basement, lo- 
cated in the heart of the business district 
of Montgomery. The management fig 
ured then that this building, which had 
been especially prepared for The Adver 
tiser and which was then and is now 
the largest newspaper office in Alabama, 
would take care of the paper’s growth 
for the next ten years, but the manage 
ment was wrong in this calculation 

GROWTH NECESSITATED A NEW BUILDING 

Che paper grew much faster than the 
management or anybody else had expec- 
ted. The old building had a frontage of 
25 feet on Dexter avenue and ran back 
110 feet on Lawrence street. Two years 
ago The Advertiser management realizea 
hat the paper was growing too big for 
he structure which had been considered 
so ample, and an adjoining lot of the 
same size was purchased. 

The inevitable happened, and the paper 
got too big for its building. Work on 
the new structure was begun last sum- 
mer and the finishing touches are being 
put on it in December. It adjoins and 
doubles the capacity of the old Adver 
tiser building. As finished, the new 
building is a part of the old; floor opens 
on floor and each department of the 
paper has twice as much room as it 
had_ before. 

The new building was put up accord- 
ing to the most modern and approved 
ideas. It is of steel and concrete, with 
stone trimming. It is as fireproof as 
modern ideas could make it. Every foot 
of space in the two buildings will be 
used in preparing and publishing The 
Advertiser. 

NEWEST GOSS PRINTING PRESS. 

With its extension into its steel and 
concrete addition, The Advertiser will 
install the newest model of the Goss 


VICTOR H. HANSON. 


MANAGER OF ADVERTISING DEPARTMENT, MONTGOMERY ADVERTISER. 














FRANK P. GLASS. 


GENERAL MANAGER OF THE MONTGOMERY ADVERTISER. 








Printing Press Company—the 4-plate 
wide, straight-line high speed press. It 
is one of the earliest presses of the kind 
made by the Goss people, the first three 
being built for The Cincinnati Times- 
Star. 

These presses in The Times-Star office 
have attracted wide-spread attention and 
they have been considered a remarkable 
achievement in the press building line. 
The second order for one of the presses 
came from The Advertiser. The press 
will be operated by the Kohler system 
of electrical control and it will have a 
guaranteed minimum capacity of 60,000 
8-page papers per hour, and will print 
up to and including 32 pages at one 
time. The latest time and labor-saving 
devices are being put in operation, not 
only in the press room, but throughout 
the entire mechanical department of The 
Advertiser, which has the reputation of 
being perhaps the best mechanically 
equipped paper in the South. 


A MOUTHPIECE FOR STATE OF ALABAMA. 


The Advertiser occupies a unique posi- 
tion in Alabama. It is recognized as a 


State mouthpiece, a paper that typifies | 


and speaks for the people of Alabama. 

Its circulation is based on character.. 
The appeal it makes is to the cultured 

and most intelligent citizenship of Ala- 


bama. It has a splendid reputation for | 


courage, cleanliness and conservatism. 
In its policy of conservatism it has com- 
batted to the limit of its power each of 
the various waves of radicalism that 
have occasionally swept over the South. 
And this it has done in the face of re- 
peated predictions that it would lose 
business and prestige by antagonizing 
the radical sentiments of a majority of 
the voters of the State. Probably no 
paper in the entire country was so bit- 


terly fought or suffered so much for a 
brief while for a fearless and determined 
stand against free silver as did The 
Montgomery Advertiser in 1896. 

In the same way, the paper a quarter 
of a century before had stood out against 
greenbackism. A few years earlier, a 
political effort was made to have Ala- 
bama join the other Southern States 
which had repudiated the State bonds 
issued by the Reconstruction administra- 
tion. The Advertiser denounced any re- 





pudiation as dishonest, and declared that 
|the move for repudiation was a blot 
on the name of the State. Again it won, 
but only after a bitter fight. In the 
same way it stood out in opposition to 
| the radicalism in the Farmer’s Alliance. 
CONFLICTS WITH RADICALISM. 

The ashes of these dead conflicts of the 
remote and recent past are raked over 
to reveal the cause of The Montgomery 
\dvertiser’s peculiar relationship to the 

| people of Alabama. 

A newspaper’s character is much like 
that of a man—it is made up by environ- 
ment, conflicts and incidents. To the 
newspaper world of America, The Ad- 
| vertiser stands out as having its own 

peculiar character, its own unique stand- 

|ing and its own remarkable influence 
with its readers. There never was a cir- 
culation or an advertising agency which 
| investigated its clientage, support and 
| standing, that did not give The Adver- 
tiser’s circulation the very highest rank- 
ing for character. 


MAJOR SCREWS “IS A STATE INSTITUTION.” 

After all, the columns of The Adver- 

| tiser have merely reflected the character, 
| integrity and ability of Major William 
Wallace Screws, who for forty-three 

years has been its editor. For nearly 

half a century he has controlled the edi- 
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torial policy of that paper, and its able, 
clean and conservative course is only a 
reflection of the attributes of character 
of the veteran and honored editor. 

Major Screws belongs to that vanish- 
ing class of editors who bear a personal 
relationship to, and exert a personal in- 
fluence with, the paper’s readers. He 
belongs to that class of which Horace 
Greeley and Joseph Medill were ex- 
amples, men to whom the paper’s readers 
looked directly and who found that 
whatever they wrote was taken by those 
readers as a personal message, which 
carries almost the weight of inspiration. 
There are only but a few of that class 
now, possibly two in the South, Henry 
Watterson of The Louisville Courier- 
Journal and’ Major William Wallace 
Screws of The Advertiser. Major 
Screws himself is a State institution, to 
be honored by the people. 

BUSINESS MANAGER GLASS. 

Major Screws associated with him in 
the management and control of The Ad- 
vertiser more than 20 years ago, Mr. 
F. P. Glass. From the date of that busi- 
ness connection, the great business pros- 
perity of The Advertiser dates. Mr. 
Glass is regarded as one of the ablest 
and most successful newspaper publish- 
ers in the South. A graduate of Prince- 
ton, he was at the time of his connec- 
tion with The Advertiser publishing a 
paper in Selma. He knew the splendid 
standing and the high character of The 
Advertiser, and he believed that no finer 
business opportunity was offered. than 
that of developing and making the most 
of such a paper, in the increasing of its 
circulation and in the extension of its 
business. 

He undertook this task in the prime of 
life, and he put into it uncounted energy. 
He is a business man of wide vision and 
unflagging industry. His plans brought 
far greater results than he had dreamed. 
His success went beyond his greatest ex- 
pectation. The paper has grown bigger 
than he had planned. The future is still 
more inviting. 

ADVERTISING MANAGER HANSON’S SUCCESS. 

In recent years, a live and vital force 
in the making of The Advertiser’s pros- 
perity has been Victor H. Hanson, in 
complete charge of the paper’s advertis- 
ing. Mr. Hanson holds a place in the 
front rank of the advertising men of the 
country. The development of the adver- 
tising business of the paper since he 
assumed charge of it has been so re- 
markable as to attract general attention 
from advertising men throughout the 
country. 

The Advertiser is published in the 
Black Belt of Alabama, which although 
it is naturally the richest agricultural 
section of the State, has more negroes 
than white people in it. The significance 
in this fact is that it naturally proves 
a handicap in the publication, circulation 
and growth of a paper like The Adver- 
tiser. Very few negroes either take or 
read daily newspapers. The white popu- 
lation of Montgomery numbers approxi- 
mately 30,000. It is said that The Ad- 
vertiser goes daily into the residence of 
practically every white family in Mont- 
gomery. Still the large negro population 
in Montgomery and in its territory 
proves a handicap that a Northern paper 
cannot well understand. The success of 
The Advertiser, under this handicap, is 
therefore all the more remarkable. 


STATEMENT OF THE MANAGEMENT. 


The management makes the following 
statement: 

“The proven circulation of The Ad- 
vertiser exceeded 15,500 daily and 20,000 
Sunday. These are averages for the 
month of October, 1908. 

“It is notable that in the growing city 
of Selma, 50 miles to the West, The 
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THE MONTGOMERY ADVERTISER BUILDING. 


Advertiser has a circulation of 1,300, 
while in Mobile it has a circulation of 
850 and at Pensacola, Fla., its circula- 
tion is upward of 600. 

“In the month of October, The Adver- 
tiser printed 29,600 inches of advertising. 
Of this 7,993 inches were foreign adver- 
tising. 

“Advertising is accepted by The Mont- 
gomery Advertiser under the following 
guarantee: 

“First, That its circulation is the larg- 
est of any morning or Sunday newspaper 
printed in Alabama. 


“Second, That its Sunday circulation | 


is larger than that of any issue of any 
Alabama newspaper without exception. 

“Third, That its daily circulation is at 
least 3 times, and its Sunday at least 
4 times as large as that of any other 
daily newspaper printed in Montgomery. 

“Fourth, That it is the only news- 
paper printed in Alabama that hasn’t 
an advertising contract on its books 
varying from its published rate-card. 

“Fifth, That it carries a larger volume 
of local and foreign advertising, and at 
a higher rate per line, than does any 
other Alabama newspaper. 


Syracuse Post-Standard Moves. 


The Syracuse (N. Y.) Post-Stand- 
ard last week moved into the six- 
story brick building in South Warren 
street, which was purchased by the 
company for a new home last March. 
The structure was almost entirely re- 
built, only the elevation walls and 
floor timbers of the old building being 
left in place. The newspaper plant 
occupies the basement, first, fifth and 
sixth floors. The other three floors 
are being leased to professional and 
business men. The whole equipment 
is one of the best in the country. The 
Post Standard claims above 38,000 
daily circulation. 














DUPLICATE IS JUST BEING FINISHED ON LEFT. 


NO “DIAMOND RINGS.” 
Atlanta Georgian Manager Writes 
About the Voting Contest. 
Replying to an inquiry, S. E. David- 
son, associate publisher of the At- 
lanta Georgian, wrote to THE Epitor 

AND PUBLISHER last week: 

“Our contest will end January 21, 
1909. We are giving away a $5,000 
house and lot which is now under 
course of construction, and is in one 
of our most beautiful parks. We are 
also giving away a White Steamer 
automobile, $1,000 in gold, fifteen 
building lots, fifteen dining room suites 
and many other smaller prizes, all of 
which are useful and of ready market- 
able value. Diamond rings, watches 
and such do not appeal to us, and do 
not appeal to the people. We are 
making a great success of our con- 
test, have put on 3,500 new yearly 
subscribers to date, and we have just 
fairly gotten started. The Georgian 
has a way of succeeding in nearly 
everything that it undertakes.” 








[owa Governor’s Private Secretary. 


Governor-elect B. F. Carroll of Iowa, 
appointed Charles Nye as the Governor’s 
private secretary. Mr. Nye has been 
the political and State capitol reporter 
of the Des Moines Capital for the past 
year. He has had long experience as a 
reporter and editor in several cities of 
the State. 


A. T. Estler, who has been connec- 
ted with the N. Y. office of the Vree- 
land-Benjamin Special Adv. Agency for 
the past six years, has been elected a 
director and the treasurer of that com- 
pany, succeeding Mr. Howard Davis in 
both positions. 
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BUSINESS OFFICE NOTES. 

The Rochester (N. Y.) Union and 
Advertiser, with eighteen pages and local 
display crowding news, looks prosper- 
ous. 


The Trenton (N. J.) Evening Times 
prints: “Guaranteed daily circulation for 
eleven months more than 20,000.” 

The Providence Evening Tribune, 
three years old, ran twenty-two pages in 
three sections on Dec. 11 to accommodate 
local display. 


The Harrisburg (Pa.) Telegraph, on 
Dec. 11 printed in red a border on three 
sides of the front page, if “Merry 
Christmas and Happy New Year” stamps 
which are being issued by the American 
National Red Cross Society and sold for 
one cent each to aid in the fight against 
tuberculosis in Pennsylvania. It was 
a fine make-up feature and a real heart 
throb idea. 


The Jacksonville (Fla.) Metropolis 
contest for popular girls closed last 
week after eight weeks. The winner of 
first prize, a house and lot, received 
902,800 votes. Second prize, a Ford 
automobile, got 578,987 votes; third, a 
trip to Seattle, with companion, 516,963 
votes; fourth, also a trip to Seattle with 
companion, 400,074 votes. There were 
also three prizes given for winners in 
each of six districts in Florida and 
Georgia. 


The Newark Evening News ran 
thirty-two pages in two sections on Fri- 
day, Dec. 11. 








The second Sunday evening issue of 
the Washington Times had_ twenty- 
four pages. The usual daily issue has 
fourteen pages. It prints the daily av- 
erage circulation for November, 42,987. 


Last Sunday, December 13, the 
Memphis Commercial Appeal print- 
ed: “The Commercial Appeal breaks 
all advertising records this morning. 
There are approximately 270 columns 
of paid advertising in this paper. This 
is three pages more than was printed 
in last Sunday’s Commercial Appeal.” 


Hal Gaylord, general manager of the 
Kansas City Journal, made affidavit to 
a daily average of 71,876 printed cop- 
ies for November. 

The Raleigh (N. C.) Evening Times 
prints the striking display line—“Read 
the Evening Times and Wear Dia- 
monds.” A diamond ring is to be giv- 
en to one of the fifty women con- 
testants in a beauty contest which 
closes Dec. 24. 





The St. Louis Post-Dispatch prints 
the following November circulation fig- 
ures: daily average, 159,104; Sunday, 


266,969. 


The Blaine-Thompson Co., of Cincin- 
nati, states that at the annual meeting, 
an increased dividend was declared. The 
stockholders re-elected these directors: 
J. E. Thompson, E. R. Blaine, George A. 
Shives, A. H. Evans, Ren Mulford, Jr., 
John E. Blaine and Howard E. Wurlit- 
zer. The directors re-elected A. H. Evans. 
president; G. A. Shives, vice-president ; 
E. R. Blaine, secretary, and J. E. 
Thompson, treasurer. 


J. K. Kleinman, German-American 
Advertising Agency, Philadelphia, was 
in New York calling on special agents 
this week. Mr. Kleinman reports busi- 
ness very good and states that he has 
closed up more business during the last 
six weeks than during six months 





previous. 
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THE EDITOR AND PURLIS 





During the present year the following editors, publishers and managers of newspapers have ex 





O. S. HERSHMAN, 

PUBLISHER OF PITTSBURG (PA.) PRESS. 
JOHN E. WRIGHT, 

EDITOR OF ST. LOUIS (MO.) TIMES. 
THOMAS P. HALLOCK, 

EDITOR OF NIAGARA FALLS (N. Y.) NEWS. 


EDWARD H. SHARTLE, 
MANAGER OF MEADVILLE (PA.) STAR. 


HAL. D. LANDON, 
MANAGING EDITOR OF COLUMBUS (0.) PRESS-POST. 
J. H. TAFFT, 
MANAGING EDITOR OF PHILADELPHIA (PA.) EVENING TIMES 


WALTER A. TOWNSEND, 
MANAGING EDITOR OF SPRINGFIELD (ILL.) RECORD. 


JESS E. LONG, 

EDITOR OF McKEESPORT (PA.) DAILY NEWS. 
JOHN T. WINSHIP, 

SAGINAW, (MICH.) EVENING NEWS. 
E. J. DARROW, 

CANTON (0O.) MORNING NEWS. 


JOHN C. TELFORD, 

BEAVER FALLS (PA.) TRIBUNE. 
HERBERT J. FOWLER, 

MANAGING EDITOR OF ITHACA (N. Y.) NEWS. 
FRANK J. BRUNNER, 

PUBLISHER OF NEW LONDON (CONN.) TELEGRAPH. 
E. H. SMITH, 

EDITOR OF FAIRMOUNT (W. VA.) TIMES. 
CHARLES MICHELSON, 

MANAGING EDITOR OF CHICAGO (ILL.) EXAMINER. 
EDGAR G. HARRIS, 

EDITOR OF HATTIESBURG (MISS.) NEWS. 
FE. E. HALE, 

WASHINGTON (IND.) HERALD. 
CLAYTON S. SCOTT, 

MANAGING EDITOR OF SHAMOKIN (PA.) DISPATCH. 
FOSTER COATES, 

MANAGING EDITOR OF LOS ANGELES (CAL.) EXAMINER. 
D. A. DENNISON, 

EDITOR OF BRADFORD (PA.) ERA. 
H. V. BLACK, 

CHAMBERSBURG (PA.) PUBLIC OPINION. 
WASHINGTON (D. C.) HERALD. 
W. J. BARRETT, 

BUSINESS MANAGER OF DANVILLE (ILL.) COMMERCIAL NEWS 
H. C. FIELD, 

EDITOR OF SHARON (PA.) TELEGRAPH. 
C. D. REIMERS, 

PUBLISHER OF FORT WORTH (TEX.) TELEGRAM. 


| H. P. MYRICK, 





| 


EDITOR OF MILWAUKEE (WIS.) FREE PRESS. 


D. D. REED, 
PUBLISHER OF ERIE (PA.) DISPATCH. 


Cc. A. BONFILS, 
MANAGING EDITOR OF DENVER (COL.) POST. 


LINTON (IND.) CALL. 


W. F. WILEY, 

MANAGING EDITOR OF CINCINNATI (0.) ENQUIRER. 
R. J. KAYLOR, 

MANAGING EDITOR OF JOHNSTOWN (PA.) JOURNAL. 
C. J. KANE, 

SOUTH BEND (IND.) NEWS. 
A. G. BROWN, 

EDITOR OF MONMOUTH (ILL.) REPUBLICAN-ATLAS. 
J. D. KNOWLES, 

EDITOR & MANAGER OF DELAWARE (0.) JOURNAL HERALD. 
L. C. HOUSEL, 

MANAGER OF SALINA (KAN.) UNION. 
THOMAS A. DAILEY, 

EDITOR AND MANAGER OF ADRIAN (MICH.) TIMES. 
C. G. BELL, 

MANAGER SUFFOLK (VA.) EVENING HERALD. 


FRANK B. WILSON, 
PUBLISHER KENTON (0O.) REPUBLICAN. 


HORACE C. BURR, 
NEW CASTLE (IND.) TRIBUNE. 


R. E. L. NIEL, 
EDITOR AND PUBLISHER OF SELMA (ALA.) TIMES. 


WAYCROSS (GA.) HERALD. 


BEVERLY WHITE, 

MANAGING EDITOR ROCK ISLAND (ILL.) MORNING JOURNAL. 
WALTER I. BATES, 

MANAGER OF MEADVILLE (PA.) TRIBUNE-REPUBLICAN. 


WM. W. WEAR, 
OPELIKA (ALA.) DAILY NEWS. 


ERNEST B. TUCKER, 

MATTOON (ILL.) JOURNAL GAZETTE. 
C. A. BERGER, 

WARREN (PA.) TIMES PUB. CO. 
O. T. FRASH, 

DAYTON (0.) JOURNAL. 
WADE H. HARRIS, 

CHARLOTTE (N. C.) EVENING CHRONICLE. 
F. L. SEELY, 

PUBLISHER OF ATLANTA (GA.) GEORGIAN. 
J. L. KINMONTH, 

ASBURY PARK (N. J.) PRESS. 


~ 
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expressed by letter or message their hearty approval of THE HEARST NEWS SERVICE. 





| 
JOHN SPENCE, 
| 
| 


R. LEE REYNOLDS, 
AMSTERDAM (N. Y.) MORNING SENTINEL. 


SHERIDAN PLOUGHE, 
PUBLISHER OF HUTCHINSON (KAN.) INDEPENDENT. 


EDITOR OF COHOES (N. Y.) REPUBLICAN. 
J. D. GOLD, 

EDITOR OF WILSON (N. C.) DAILY TIMES. 
JESSE S. BELL, 

WILLIAMSPORT (PA.) NEWS. 


J. W. HANNEN, 
TRAVERSE CITY (MICH.) EVENING RECORD. 


| M. E. NICHOLS, 


PRESIDENT OF WINNIPEG (MAN.) TELEGRAM. 


+ VERNE E. JOY & CO, 


PUBLISHERS OF CENTRALIA (ILL.) EVENING SENTINEL. 
R. C. SNYDER, 


M. C. GARBER, 
SECRETARY & TREASURER OF MADISON (IND.) COURIER. 
LOCK HAVEN (PA.) EXPRESS. 
P. A. HASTINGS, 
MANAGER WASHINGTON (IND.) HERALD. 
S. J. ROEBUCK, 
BELLEFONTAINE (0O.) INDEX REPUBLICAN. 
JOHN C. ARMSTRONG, 
EDITOR OF PLATTSBURG (N. Y.) EVENING NEWS. 
A. L. FORD, 
EDITOR OF ORANGE (TEX.) DAILY LEADER. 
JOHN MARSHALL, 
MANAGING EDITOR OF LAKE CHARLES (LA.) PRESS. 





¢ G. SCOTT SMITH, 





BRADFORD (PA.) DAILY RECORD. 
SHEFFIELD INGALLS, 

ATCHISON (KAN.) THE CHAMPION. 
S. OLIVER, 

GENERAL MANAGER OF BALTIMORE (MD.) NEWS. 
HAL. D. MCHOLLAND, 

CHILLICOTHE (MO.) TRIBUNE. 
MALCOLM JENNINGS, 

PRESIDENT OF LANCASTER (0.) GAZETTE PRINTING CO. 
J. V. SIMM, 

EDITOR & GENERAL MGR. RALEIGH (N.C.) EVENING TIMES. 
CHAS. L. EDWARDS, 

MANAGER OF LONG BRANCH (N. J.) RECORD. 


H. H. ALBERT, 
EDITOR AND MANAGER KANSAS CITY (MO.) GLOBE. 


H. M. SUTER, 
EDITOR OF NASHVILLE (TENN.) TENNESSEAN. 
RUFUS SHORE. 


PRESIDENT & GENERAL MANAGER OF COSHOCTON (0O.) AGE. 








H. PIERCE WELLER, 

CITY EDITOR OF BINGHAMTON (N. Y.) HERALD. 
WILLIS S. THOMPSON, 

EDITOR INDIANAPOLIS (IND.) SUN. 
KEVIL O. DWYER, 

MANAGING EDITOR OF TOLEDO (0O.) CITIZEN. 
GEORGE R. KOESTER, 

MANAGER OF COLUMBIA (S. C.) RECORD. 
W. P. KING, 

MANAGING EDITOR KANSAS CITY (MO.) POST. 
JAMES L. NIXON, 

MANAGING EDITOR OF BUFFALO (N. Y.) ENQUIRER. 
MR. CHAFFEE, 

MANAGING EDITOR OF AUGUSTA (GA.) HERALD. 
JOHN W. HUNTER, 

PUBLISHER OF GRAND RAPIDS (MICH.) NEWS. 
F. S. PHELPS, 

EDITOR OF ERIE (PA.) TIMES. 
Cc. G. CUNNINGHAM, 

HORNELL (N. Y.) TIMES. 
JAMES SCHERMERHORN, 

GENERAL MANAGER OF DETROIT (MICH.) TIMES. 
F. E. RUSLANDER, 

NEWS EDITOR OF NEW ORLEANS (LA.) ITEM. 
E. V. O’CONNOR, 

MANAGING EDITOR OF MOBILE (ALA.) ITEM. 
GENEVA (N. Y.) DAILY TIMES. 
R. M. LYNN, 

MANAGING EDITOR RICHMOND (VA.) JOURNAL. 
M. J. GORMAN, 

RALEIGH (N. C.) EVENING TIMES. 
A. P. MOORE, 

EDITOR-IN-CHIEF OF PITTSBURG (PA.) LEADER. 
A. O. ROYCE, 

NIGHT EDITOR OF MILWAUKEE (WIS.) FREE PRESS. 
A. R. HOLDERBY, JR., 

MANAGER OF RICHMOND (VA.) EVENING JOURNAL. 
FRANK RANDOLPH, 

EDITOR OF CROWLEY (LA.) SIGNAL. 
DAVID C. WHITEHILL, 

PRESIDENT OF DuBOIS (PA.) EXPRESS. 
L. B. POWELL, 

MANAGER OF SILOAM SPRINGS (ARK.) DAILY REPUBLICAN. 
J. P. LUCAS, 

EDITOR OF WINSTON SALEM (N. C.) JOURNAL. 
POWELL GLASS, 

MANAGING EDITOR OF LYNCHBURG (VA.) DAILY ADVANCE. 
F. S. KINCEY, } 

SELMA (ALA.) JOURNAL. 
J. W. DAFOE, 





| MANAGER OF WINSTON SALEM (N. C.) SENTINEL. WINNIPEG (MAN.) MANITOBA FREE PRESS. 


S 
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ports for Morning, Afternoon or Sunday Papers 
REET, NEW YORK 
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FUNNY PICTURES. 


The Artist Who Makes Them Must 
Be in Close Touch with the 


Pleasure and Pain of 


Humanity. 
By Gus Macer, of the New York Evening 
Journal. 

(Written for Tue Epiror anp PUBLISHER.) 

We seem to take not at all unkindly 
to the pictures in the papers showing 
off our little shortcomings. Are we 
amused solely because we often find ou 
own identical weaknesses staring at us, 
or is it for the far more palpable 
reason that most of us take secret de 
light in the pictured dilemmas of out 
friends and acquaintances? 

Sad to tell, it must be for the latter 
reason; very few of us see our own 
faults as plainly as we do those of our 
neighbors, or can we laugh as readily 
at our own mishaps as we can at those 
of others. Letters which come into the 
office from our readers seldom say, 
“Draw another series like that last, it 
was so like myself;” they usually run 
something like this: “I’ve got a friend 
just like “Groucho the Monk,’ who is 
always picking and grumbling at his 
wife and everyone else—keep it up—my 
wife and I are getting many a good 
laugh at his expense; here are a few 
suggestions of things that actually hap- 
pened to him, which we hope you will 
publish, so he can see them, etc., etc.” 
Yes, it certainly looks as though, not 
satisfied with seeing others’ faults, we 
would hold them up to them, like a 
mirror. 

There are quite a number of good 
human-nature series—the kind that de- 
pict virtues rewarded or misdemeanors 
ridiculed or punished—appearing in the 
papers, and what with their vast circula 
tion, it would be strange, indeed, if 
some of them didn’t hit even you and 
me now and then, and that is a good 
thing! They are tiny sermons, which 
can only work for the general good, 
so it is safe to say that funny pictures on 
the whole have a very decided use in the 
world, though, to tell the truth, that 
is not the noble reason why I entered 
the field—I need the money. 


Wanted—An Editor by U. S. 

The editorial chair of the Experiment 
Station Record is vacant. The job pays 
$1,500 a year. The publication is issued 
monthly by the government. It covers 
the veterinary aspects of cattle and the 
editor must also know about oleomar- 
garine, entomology, zoology, dairy 
science and have a knowledge of several 
modern languages. The Civil Service 
board in Brooklyn, N. Y., report that 
only one applicant showed up for the 
examination last week. They were sur- 
prised because editors seemed afraid of 
the job. 

Bain Is Enlarging. 

George Grantham Bain, of New York, 
began this week to get out a two-edition 
daily photo and text service. 








UNITED STATES DEPARTMENT OF 
AGRICULTURE, 
Bureau of Chemistry, 
Office of the Chief. 
Washington, D. C. 
Nov. 17, 1908. 
The New York Times: 

I have looked over the Sunday copy of 
The New York Times very carefully and am 
extremely gratified at the absence of objec- 
tionable matter, especially in the way of 
extravagant statements relating to food and 
drugs which I see so often in other newspa 
pers. I hope The New York Times may take 
the lead in the great reform. 

Respectfully, 
a. W. WILEY. 




















GUS MAGER. 


CARTOONIST AND AUTHOR OF FAMOUS PICTURE SERIES, “GROUCHO THE MONK,” IN 


NEW YORK EVENING JOURNAL. 


INJUNCTION AGAINST RIVAL. 


Des Moines Capital Restrains Regis- 
ter from Using its List. 

Last month the Des Moines Reg- 
ister and Leader acquired control of 
the Des Moines Leader and on De- 
cember 1 began to issue the Tribune 
as the evening edition of the Regis- 
ter and Leader. Last Monday La- 
fayette Young, proprietor of the Des 
Moines Capital, petitioned for a writ 
of injunction and it was issued by 
the District Court of the State of 
[owa directed against William B. 
Southwell, William A. Cordingly, The 
Tribune Company, and Gardner 
Cowles, defendants. The following 
is the language, in part, of the writ, 
as printed in the Capital: 

“You are hereby strictly en- 
joined and restrained from using the 
list of names of subscribers of the 
Des Moines Capital in any manner 
whatever, and from availing yourselves 
of any information’ afforded by the said 
list, and you are especially enjoined 
from sending or mailing to any of the 
persons whose names appear on the 
said list, any sample copies of the said 
Register and Leader or of the Evening 
Tribune, or any circulars, or advertise- 
ments, or any solicitation in any form, 
to become subscribers of the Register 
and Leader or the Evening Tribune, 
and from in any manner attempting or 
seeking to influence or induce the per- 
sons whose names appear upon said 
list from ceasing to become subscribers 
of the Des Moines Capital until the 
further order of our said court in the 
premises.” 








Man Not Damaged Because Story 
Said He Had Scarlet Fever. 


The Sioux City (Ia.) Tribune won an 
important suit for libel. It printed a 
story last February stating that David 
Lynch, a railroad engineer, had escaped 
quarantine at Newcastle, Neb., and had 
fled to Sioux City, and that it was be- 
lieved he was suffering from scarlet 
fever, a contagious disease. The story 
was given to the Tribune by the local 
board of health. 

Lynch sued for $10,000. The Tribune 
offered to print his side of the story. 
He refused this, but wanted a screed 
published directed against the health au- 
thorities of the town he fled from. The 
Tribune city editor flatly refused to 
print it. 

At the trial it was shown the story 
Lynch complained of was printed solely 
as news and in the interest of the public. 
The jury was out thirty-five minutes 
and returned a verdict for the Tribune. 


Picture of S. H. Horgan. 


The Inland Printer for December 
has reproduced in colors, from an 
oil painting, a remarkable portrait of 
S. H. Horgan, formerly of the art 
staff of the New York Tribune and 
later of the Newark Star. The pic- 
ture is printed to illustrate a new 
process in photogravures which the 
Stewart Publishing Company of New 
York is exploiting. 
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Have you 
a friend in 
Kansas City? 


Ask him if 
he doesn’t 
read 


The 
Kansas 














Circulation 
140,000 


twice a 
day. 

















EXTRAORDINARY FINE 
PHOTOGRAVURES 


WASHINGTON and 
LINCOLN 


For newspaper distribution. 

SPECIAL LINCOLN CENTENNIAL 
Portrait by our wonderful photogravure 
process. No such work ever offered be- 
fore for so low a price. 

Samples and particulars. 


STEWART PUBLISHING CO., 
Beekman Street, NEW YORK 
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BOOKS 


“The Friendly Craft,” a collection of 
American letters edited by Elizabeth 
Deering Hanscom, Professor of English 
in Smith College (The Macmillan Com- 
pany, New York, $1.25). 

“Friendly,” indeed, were these hun- 
dred or so men and women who wrote 
letters to each other. Their names are 
household words, because of their states- 
manship or because of the books they 
wrote. Did they not have their friends 
like ordinary mortals, and did they not 
write letters, long and short, but always 
deliciously to the point? Here is James 
Russell Lowell, who writes Edwin Law- 
rence Godkin, editor of the New York 
Evening Post and The Nation: 

Elmwood, 8th, Jany. 1869. 

Don’t think I have gone mad that I so pep- 
per you with letters. I have a reason, as you 
will see presently. But in the first place let 
me thank you for the article on Miss Dick- 
inson, which was just what I wanted and 
expected, for (excuse me) you preach the 
best lay sermons that I know of. I know it 
is a weakness and all that, but I was born 
with an impulse to tell people when I like 
them and what they do, and I just look upon 
you as a great benefactor. I sit under your 
preaching every week with indescribable satis- 
faction and know just how young women feel 
toward their parson, but, let Mrs. Godkin take 
courage, I can’t marry you! 

My interest in the Nation is one of gratt- 
tude, and kas nothing to do with my friendship 
for you. am sure from what I hear said 
against you, that you are doing great good 
and are respected. I may be wrong, but I 
sincerely believe you have raised the tone of 
the American press. 

Benjamin Franklin, at Passy, France, 
on Jan. 26, 1784, wrote home to his 
daughter about the new “emblem,” the 
eagle, which he criticised with bald 
frankness: 

For my own part, I wish that the bald 
eagle had not been chosen as the representa- 
tive of our country; he is a bird of bad moral 
character; he does not get his living honestly. 
= Vith all this injustice he is never 
in good case; but, like those among men who 
live by sharping and robbing, he is generally 
poor and often very lousy. Besides he is a 
rank coward; the little king-bird, not bigger 
than a sparrow attacks him boldly and drives 
him out of the district. a 

[ am, on this account, not displeased that 
the figure is not known as a bald eagle, but 
looks more like a turkey. For, in truth, the 
turkey is in comparison a much more respect- 
able bird, and withal a true original native ot 
America. Eagles have been found in all coun- 
tries, but the turkey was peculiar to ours. 
yer He is, besides, (though a little vain 
and silly, it is true, but not the worst emblem 
for that) a bird of courage and would not 
hesitate to attack a grendier of the British 
guards who should presume to invade his 
farm with a red coat on..... 


“The Stuff of Dreams,” a novel, by 
Edith Sessions Tupper (B. W. Dodge 
& Co., New York). 

Few women journalists can be so cor- 
rectly described by the word “newspaper 
woman” as Mrs. Tupper. In her long 
service as a regular member of the staff 
of the New York World there were few 
big assignments which a man might do 
that were not given to this star woman 
reporter, essayist, poet, dramatist and 
novelist. It goes without question in 
New York that she is one of the most 
popular women among all the names of 
women journalists in the history of the 
metropolis. Since retiring from active 
newspaper work, several years ago, she 
has written steadily for magazines, the 
stage and book publishers. Her novel 
“Hearts Triumphant” of two years ago 
was one of the classics of the year. 

In her latest novel, Mrs. Tupper has 
come far from the field of historical 
romance. She handles a twentieth cen- 
tury society problem forcefully—one is 
tempted to say, slashingly. She makes 
no bones about some things that editors 
and clergymen touch only with shyness. 
The book is a kaleidescope of situations, 
as much so as any play now on the 
boards. And the ending is good. Mrs. 
Tupper will have her clientele, and it 
will be large in numbers. 
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tion of all Buffalo dailies. 





Morning Express 


Courier 


cluding their Sunday paper or a 7 day a week publication. 
THE BUFFALO EVENING NEWS reaches over 90 per cent. of the homes of 
Buffalo, and the suburban districts within the shopping limits of Buffalo, and naturally brings 





THE 


BUFFALO EVENING NEWS 


as the following table shows, carried more paid 
advertising in the 12 months ending December 
1, 1908, than any two other daily papers in 
Buffalo, and nearly twice as much as its near- 








FIGURES GIVEN IN COLUMNS 


BUFFALO EVENING NEWS 
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Carefully figure the percentage on the above and you will find that THE BUFFALO 
EVENING NEWS carried nearly 31 per cent. of the total advertising that appeared in all 
daily papers in Buffalo during the year, and does not employ any advertising solicitors in its 
local field, never publishes Special Editions and is the only Buffalo newspaper that censors 
its advertising columns against objectionable medical ads and fake advertising of all kinds. 

During the same period THE BUFFALO EVENING NEWS cearried 2,555 columns 


more advertising in its 6 days a week publication than any other newspaper in Buffalo, in- 


abundant returns to its advertisers. 
If you are an advertiser in Buffalo, or intend coming into this field with your advertising 
campaign, ask any Buffalo merchant how to spend your appropriation. 
BUFFALO EVENING NEWS, and quite a number of them exclusively, and know. 
Write for our circulation statement, and house to house canvass, showing home circula- 
Of course our advertising rates are higher than any other Buffalo 
paper, but very much cheaper when circulations and returns to advertisers are considered. 





SMITH & BUDD 


Special Representatives 
BRUNSWICK BLDG., NEW YORK CITY 
THIRD NATIONAL BANK BLDG,, ST, LOUIS 


alaraiaitin decane 8,435 “ 
pote wneols 7,197 “ 
secorcentynee-ad 5,795 
4 wens seGele 7918 “ 
fia aiai sisi Bist 7 833 


The reasons for these conditions 





TRIBUNE BLDG,, CHICAGO 


Seal Soran 16,461 Cols. 


They all use THE 

















Lady Bathurst Owns London Post. 


The only surviving child of deceased 
Lord Glenesk, who was proprietor of 
the London Morning Post, is Lillias, 
Countess of Bathurst, who becomes sole 
owner of the great newspaper property. 
She is the first peeress of the realm in 
history to own, control and direct a 
London daily newspaper. 


the annual 
amount spent in a year for advertis- 
ing in American periodicals is $250,- 
000,000. 


A statistician figures 





Newspapers Booming in Turkey. 


Deputy Consul - General William 
Smith-Lyte writes to Washington from 
Constantinople as follows: “The Turkish 
demand for news printing paper has 
undoubtedly increased to a very great 
extent, not only by the publication of 
many more newspapers but by the 
greatly increased circulation of the 
older established papers owing to the 
liberty of the press since the grant- 
ing of the constitution.” Agents for 
American printing presses report good 
business. 





Kellogg Concern Will Build. 


The Western Newspaper Union of 
Chicago will build a six-story con- 
crete structure at the southeast corner 
of Adams and Clinton streets, to cost, 
including lighting and power plant, 
$170,000. 


The French Barometer. 

The French newspapers are always in 
doubt as to what the next political crisis 
will be until they hear the latest scan- 
dal—Troy (N. Y.) Times. 
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THE ADVERTISING WORLD. 


TIPS FOR BUSINESS MANAGERS 


W. L. Dotts, of the Arnold & Dyer 


Agency, Philadelphia, is preparing an ex- | 
tensive campaign in daily papers for the | 


advertising of the E. Howard Watch 
Company, Waltham, Mass. 

The O’Shaughnessy Art Company, 38 
West Thirty-third street, New York, is 
placing mail order copy in daily papers 


throughout the country through An- 
drew Cone, Tribune Building, New 
York. 





The Joseph Burnett Company, Boston, 
is doing some experimental publicity in 
Eastern cities to advertise Burnett’s 
Vanilla. 

The Urbana Wine Company, Urbana, 
N. Y., is using one-half copy in 
New York State dailies 


page 


William H. Muller, 74 University 
place, New York, is using Sunday papers 
in Southern cities. 





George G. Powning, advertising agent, 
New Haven, Conn., is placing the ad- 
vertising of the Money & Stamp Brok- 
erage Company, 150 Nassau street, New 
York, in papers throughout the country. 


H. W. Kastor & Sons, St. Louis, are 
using daily papers in the Southwest for 
the Pure Food Distilling Company, same 
city. The space to be used™is 2,500 lines. 


The McJunkin Agency, Chicago, is 
sending out orders for the advertising 
of the Federal Science Distilling Com- 
pany. 


The Sterling Remedy Company, Cas- 
carets, Kramer, Ind., is placing 10,000- 
line renewal! contracts through Lord & 
Thomas, Chicago. 








The Home Vibrator Company, West 
Twenty-third street, New York, is of- 
fering advertising in daily papers in ex- 
change for stock in that concern. 


The Cheltenham Advertising Agency, 
150 Fifth avenue, New York, will shortly 
use daily papers in the East for Henry 
S. Houpt, Herreshoff Car, New York. 


The Crockett Agency, New Orleans, 
La. is using Sunday papers in the 
South for the advertising of the C. B. 
Harvey Hotel Company, Mobile, Ala. 


Foster Debevoise, Flatiron Building, 
New York, will shortly use fifteen of the 
larger city dailies for the advertising 
of the Star Safety Razor Company, 8 
Reade street, New York. 


William F. Dobbs, Danbury, Conn., is 
using 1,000 lines in New York State 
dailies for the advertising of the Lino- 
nine Company, same city. 

The Dorland Advertising Agency, 289 
Fourth avenue, New York, is placing 








ten lines thirty times for the advertising 
of Tabet Tours. 

The Charles H. Fuller Agency, Chi- 
cago, is placing 5,000 lines in South- 
western papers for the H. M. Obbac 
Company, Chicago. 








The Gardner Agency, St. Louis, is 
placing 5,000 lines in Western papers 
for the advertising of the Hamilton 
Brown Shoe Company, same city. 








The Guenther-Bradford Company, Chi- 
cago, is using Southern and Southwest- 
ern papers for the advertising of the 
Panter Remedy Company, same city. 





The Harlton Agency, Detroit, is using 
Western papers for the advertising of 
the Ontario Veterinary Correspondence 
School, London, Can. 


Lord & Thomas, Chicago, are using 
Western papers for the advertising of 
the New York Central Lines. This 
agency is also using Western papers for 
the advertising of the Altschell Distil- 
ling Company, Whiskey, Springfield, O. 

The Messengale Agency, Atlanta, 
Ga., is placing 500 inches in Western 
papers for the advertising of the Henry 
Chemical Company. 








George H. Mead, Chicago, is using 
10,000 lines in Western papers for the 
advertising of G. Gordon Martin, Den- 
tistry, Chicago. 

P. F. O’Feefe, advertising agent, Bos- 
ton, will make up the list for the adver- 
tising of Dr. Greene’s Nervura shortly 
after January 1. 


J. Walter Thompson Company, Chi- 
cago, is placing the advertising of the 
Towel Maple Syrup Company, Log 
Cabin Maple Syrup, St. Paul, Minn., in 
Western papers. 


The Merrill Agency, New York, is 
placing the advertising on an exchange 
basis for the Martha Washington Hotel, 
New York; Rexford Hotel, Boston, and 
Tuller Hotel, Detroit, Mich. 


The Ben Leven Advertising Company, 
Chicago, is placing the advertising of 
David M. Pfaelzer & Co., Wearbetter 
Boys’ Clothing and Chicago Tailors’ As- 
sociation. This agency is also sending 
out orders to a list of mail order pub- 
lications for the Portable Shower Bath 
Company. 


ADVERTISING NOTES. 


Alfred T. Lukens, formerly business 
manager of the Ft. Wayne (Ind.) Sen- 
tinel, was in New York this week to 
visit his brother Perry Lukens, Jr., and 
his son, A. B. Lukens, special agents, 
Tribune Building. 

Henry Webb, who is well known 
among the advertising fraternity in the 





East, and who formerly had an advertis- 
ing agency in the Temple Court Build- 
ing, New York, has started a general 
agency in Dayton, O. One of the big ac- 
counts that Mr. Webb will handle will 
be the Cooper Medicine Company, Day- 
ton. It is said that this advertising runs 
from $18,000 to $20,000 per month. Mr. 
Webb states that a general campaign 
will be taken up after Jan. Io. 











New York Luncheon to Advertisers. 

The advertising managers of the 
leading magazines represented in the 
membership of the Quoin Club, New 
York, gave a luncheon to a large 
number of national advertisers locat- 
ed in New York City on Friday, De- 
cember 11, at the club’s rooms, The 
Aldine Association, New York. There 
was a large attendance of members 
and guests and the function was in all 
respects satisfactory, both from a 
social and business viewpoint. Presi- 
dent James Rodgers, of MHarper’s 
Magazine, presided, and the speakers 
from the Quoin Club were H. S. 
Houston, of World’s Work; Frederic 
L. Colver, of Success Magazine; 
Henry D. Wilson, of The Cosmopoli- 
tan Magazine, and Frank C. Hoyt, of 
The Outlook. J. H. Collins, the well- 
known writer on advertising subjects, 
gave an interesting talk, and among 
the guests who made brief addresses 
were the following: A. S. Higgins, of 
Higgins & Seiter; L. C. McChesney, 
of The National Phonograph Com- 
pany; Charles Lee Scovil, of Spencer 
Trask & Company; Geo. G. Henry, 
of the Guarantee Trust Company; 
George A. Priest, of the Singer Sew- 
ing Machine Company, and O. C. 
Harn, of the National Lead Company. 


Congressman Fassett’s Paper. 

Milo Shanks, for ten yéars a Wash- 
ington newspaper man, has_ been 
elected president and general mana- 
ger of the Elmira Advertiser Asso- 
ciation, which publishes the Elmira 
(N. Y.) Advertiser. Mr. Shanks pur- 
chased an interest in the concern. He 
will succeed John B. Beeman. Mr. 
Beeman will remain with the paper 
in the business department. Con- 
gressman J. Sloat Fassett continues 
as majority stockholder. 








Ad. Men Hear About Colors. 

Following the mid-week luncheon of 
the Cincinnati Advertisers’ Club at the 
Burnet House last week, Henry H. Say- 
lor, of the editorial staff of Country Life 
in America, and Russell Doubleday, of 
Doubleday, Page & Co., New York, ad- 
dressed the members. Mr. Saylor spoke 
on “Color Photography, Color Printing, 
and Color Advertising.” Mr. Page ex- 
hibited proofs, printing plates and _ fin- 
ished pages. 





The Newton Nugget printing plant 
at Deer, Ark., was destroyed by fire. 
Loss $700. 








NEWSPAPER PLANT 
FOR SALE CHEAP 


Because of recent installation of two 
quadruple color presses and new stereotype 
outfit, the New Orleans Item offers for sale 
one Scott 3-deck, straight line, printing 
press, with extra color deck, complete with 
stereotype machinery blankets, rollers, etc. 
Stereotyping outfit includes a number of 
new pieces, and roller matrix machine. 
Also two 35 horse-power electric motors, 
and, if desired, steam engine and boiler. 
This outfit has been printing an edition 
of approximately 30,000 daily, and Sunday, 
with color section on Sunday, and is for 
sale only because of necessity for larger 
mechanical facilities by the Item. Special 
bargain offered in order to save storing 
it in New Orleans. Address Frederick I. 
Thompson, 225 Fifth Ave., New York, 
N. Y., or James M. Thomson, clo The New 
Orleany Item, New Orleans, La. 











Butte Evening 


BUTTE, 
News MONTANA 





The Official Paper of the City of 
Bu'te. Contracts include the 
Guarantee of the LARGEST 
BUTTE CIRCULATION. 
The News reaches the miners 
and the majority of readers in 
Butte and surrounding country. 





ROBERT MACQUOID 
Foreign Advertising Representative 
WORLD BUILDING, N. Y. CITY 











This IS the Paper 
that made San Antonio 
A One Paper Town 
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ROLL OF HONOR 


The following publications have 
allowed the Association of American 
Advertisers to make a thorough ex- 
amination of their circulation and 
have received certificates showing the 






























































actual circulation of their publica- 
tions. 
ALABAMA. 
PES sseeeactkedanevassen Montgomery 
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W. H. TAFT, THE ATHLETE. 


How He Thrashed an Editor Who 
Libeled His Father. 


On April 20, 1879, the Cincinnati 
Commercial-Tribune printed a news 
account of “How Will Taft Served 
Lester A. Rose—A Sound Beating 
Cleverly Administered.” The story 
follows: 

“A sensation sheet edited by Lester 
A. Rose contained in its weekly is- 
sue yesterday a lot of trash of a vile 
nature, hardly worth mentioning be- 
cause of its absurdity, that was ap- 
parently construed by the editor to 
refer to Judge Alphonso Taft. It 
would not have attracted much at- 
tention had not the boys hawking the 
paper kept up a cry of ‘All about the 
Judge Taft Scandal.’ Early yesterday 
afternoon Mr. Will Taft, a tall, 
powerful, athletic young man, about 
twenty-one years of age, met his 
brother Charles at the Times office and 
stated quietly that if he could find 
Rose he should whip him. 

“Rose was described to Will Taft 
as a tall, raw-boned man with a 
broken nose, who was known to be a 
bruiser of considerable physical 
courage and great endurance. It was 
related to him that Rose had been 
slung-shotted and clubbed by Ed 
Hudson and others, and that his head 
had been found to be like a block of 
granite. 

“Mr. Taft listened attentively to the 
information and appeared to appre- 
ciate it. He did not make much talk 
about the task he had cut out for him- 
self, but seemed to be in a hurry to 
get at it, with as few words as pos- 
sible. His brother Charles accom- 
panied him, not with the intention of 
assisting, but merely to be on hand 
in event of interference that might 
be improper or unfortunate. They 
walked up to the corner of Fifth and 
Elm streets and quickly found Rose, 
who was acompanied by a lady and a 
friend. 

“Will Taft is only a year or so out 
of Yale, where he developed his 
muscle at the manly exercise of the 
college, and he seems to have re- 
tained it. He approached and asked 
if the person he addressed was Rose. 
A prompt ‘That’s my name,’ and a 
double response, ‘You’re my man,’ 
and a blow in the face revealed to 
Mr. Rose the object of the call. Mr. 
Taft followed up the attack vigor- 
ously. The first blow was a left- 
hander, not so effective as he intend- 
ed, but he made up the deficiency by 
repeated blows until Rose went down. 
The rules of the ring were not ob- 
served. When Rose went down Mr. 
Taft pounced on him and was getting 
in heavily with blows when a by- 
stander, more powerful than Mr. 
Charles Taft, interfered and prevent- 
ed any further punishment. The by- 
stander objected because the head of 
the under man was being used as a 











THE HOE-MADE VERSUS THE 
HOME-MADE PRINTING PRESS! 


Some newspaper meragers have their ad- 
vertising promotion matter written in their 
own offices. They would believe Mr. Hoe if 
he should tell them that he could build 
better presses for them than they could have 
made in their own offices—that it would not 
yey _ to try to build their own presses 
at all, 

It is just as true that I can furnish them 
better advertising promotion matter than 
they can have prepared in their own offices— 
as much better as the Hoe-made press would 
be in comparison with the home-made press. 


W. D. SHOWALTER, 
150 Nassau Street New York 
(With branch offices in Paris and Berlin.) 
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hammer on the pavement, but since 
he learned the nature of the difficulty 
he has not ceased to regret his inter- 
ference. As the case stands Rose 
went off bleeding and pale, with his 
head well punched.” 


SNAPPING THE DAILIES. 


In the battle of the paragraphers, 
the plume of Judd Mortimer Lewis of 
the Houston Post sticks up high. Unlike 
the case of Henry of Navarre, they fol- 
low Judd Mortimer’s feather to shoot 
at him. 





The Victoria (B. C.) Daily Colonist 
was forty years old on Dec. 3. 


The Evening Wisconsin on Dec. 7 
added an eight page section which was 
called the “Holiday Book Edition.” 

The issue of the Los Angeles (Cal.) 
Times on Sunday, Dec. 6, a regular is- 
sue, had eight sections with a total of 
108 pages and the “Illustrated Weekly 
Magazine” supplement of thirty pages, 
size of form 15% in. by Io in., making 
a total of 138 pages. It looks like the 
biggest regular Sunday paper in the 
country. 


The Des Moines Capital is boosting 
“Greater Des Moines” and a population 
of 150,000 before 1918. 


A catchy feature of the 
(Tenn.) Sentinel is 
Cartoon.” A series of double-column 
cartoons and sketches of prominent 
citizens is being run daily on front page 
in position at bottom right. 

The weekly edition of the ‘Illinois 
State Register (Springfield) makes a 
strong feature of “State Register Spe- 
cial Service.” A recent issue covered 
sixty-two towns with short correspond- 
erce items. The Register completed its 
seventy-third year last week. 

A “constant reader” wrote the New 
York Evening Mail asking: “Why do 
lewspapers answer foolish questions 
‘ike, ‘Is the Fourth of July a National 
holiday?’” Franklin P. Adams, humor- 
ist and philosopher, whose “Always’”’ 
column is a big feature of the Mail, re- 
plied in three words: “Because they 
can.” 


Knoxville 
“Knoxvillians in 











of the New 
Sunday, Dec. 


The Christmas edition 
York Herald, issued on 
13, had 112 pages. 





Last Monday, the day before elec- | 


tion in Boston, the Boston Traveler 
gave over three-quarters of the front 
page to political advertising. There 
were seven separate display 
There were also seven display 4-inch 


double column political ads. on an | 


inside page. It seemed a strong fea- 
ture even from a news standpoint. 


NEW INCORPORATIONS. 
Co., 


Gloucester Times Gloucester ; 


Mass., general newspaper publishing and | 


printing; capital, $50,000. President, F. 
Proctor; vice-president, G. H. Proctor, 
Gloucester; treasurer, J. H. 
Newburyport. 


. . ae | 
The Wesley Advertising Company, | 
Chicago; capital, $2,500; general adver- | 
Incorporators: John W. | 


tising business. 
Gorman, George Scritsmier and Augus- 
tus J. Scritsmier. 


Iowa Farmer Publishing Company, | 


Dubuque, Ia.; to publish Iowa Farmer 
and other publications; capital, $10,000. 
Incorporators: James F. Lavin, Tim 
Sullivan, B. W. Tangeman, F. M. Rhom- 
berg, C. D. Baldwin, 


ads. | 


Higgins, | 


AND PUBLISHER. 





JOURNAL, - - 
SENTINEL, 
FREE PRESS,- — - 





MILWAUKEE 


“Banner Week for Advertising for 


Milwaukee Newspapers” 


Week Ending Sunday, December [3th 
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“God Keep Us From” Printing. 


to England: 
not free schools or printing, and I 
hope we shall not have them here 
these three hundred years. For learn- 
ing has brought heresy and disobe- 
dience and sects into the world, and 
printing has divulged them, and libels 
against the best government. God 
keep us from both.” 








Great Frenchman Not Honored. 
French newspapers now complain that 
no journalist has yet been entombed in 
the Pantheon. They name as entitled 
to the honor Chateaubriand, Benjamin 
| Constant, Emile de Girardin and Louis 
| Veuillot. 


| 


Sir William Berkeley, colonial gov- | 
ernor of Virginia, in 1671 wrote back | 
“T thank God there are | 





An Amazing Holiday Number. 
William  L. president of 
the Boot and Shoe Recorder Company, 


Terhune, 


of Boston, writes in beginning his edi- 


| torial last week: “It is with some pride, 


which we trust is pardonable, that 
we present to our readers this 
week the largest number of the 
Boot and Shoe Recorder which has 


ever been published, and if we mis- 
take not, the largest number of any trade 
journal ever published in the world.” 
Certainly Editor Terhune’s pride is 
pardonable. The average newspaper 
man will hold his breath in amazement 
when he sees this issue of the Recorder. 
It is a volume of 420 pages, including 
27434 pages of advertising. The type 
forms are 8 inches wide and columns 
are 10% inches long. 
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‘‘RESULTS.”’ 


sonal service of the better kind. 


service we provide: 
E. C. DeWitt & Co., Chicago. 


David M. Pfaelzer & Co., Chicago. 


National Correspondence School 
Herbert L. Joseph & Co., Chicago 
Howe National Jewelry Co., 
Chicago Table Supply Co., Chicago. 
Dr. F. J. Stewart, Chicago. 
Straus Bros. Co., Chicago. 

Della Carson Co., Chicago. 

Malta Vita Pure Food Co., 






Battle 


Colonists 
| King Cereal Co., Chicago. 
| A. & M. Conney, Chicago. 


interests you. 





Ben Leven Advertising Company, t«. 


Offers to the gencral advertiser a service in which the personal element is emphasized. 
We provide a capable, compact organization, the individual members of which have 
been trained in the two essentials of real advertising—‘‘PERSONAL SERVICE” and 


We specialize in these two business factors; our aim is to produce results by per- 
Every advertising campaign we ineugurate is based 
solidly on the selling idea—printed salesmanship—and every client receives special and 
extraordinary attention designed to cover his, particular needs in this line. 

We submit a partial list of our clients merely to indicate the wide range of the 


James F, Pepper Dist. Co., Lexington, Ky. 
Currier Publishing Company, Chicago. 


Chicago Tailors’ Association, Chicago. 

Hartman Furniture & Carpet Co., Chicago. 

Portable Shower Bath Co., Chicago. 

National Condensed Milk Co., New London. Wis. 

of Railroading, Chicago. 


ag 


0. 
“OLD SETTLERS’. CLUB” Whiskey. 


Creek, Mich. 
St. Johns Development Co., St. Johns, Fla. 
Trustee Co., Boise, Idaho. 


We have been unusually successful in creating profitable publicity and promotion 
campaigns, and in carrying them out to the last detail. : i 
We should like to be given a chance to talk business with you—if MORE BUSINESS 


BEN LEVEN ADVERTISING COMPANY, inc. 


Chemical Bldg., 85 Dearborn Street, Chicago 


KODOL. 

OLD PEPPER WILUSKEY. 
WOMAN’S WORLD. 
“WEARBETTER” Boys’ Clothing. 
Mail order. 


“ 


Jewelry. 


“SOLO RYE.” 
Toilet preparations. 
“MALTA VITA.” 


Farm Lands. 
FATMORE RELISH. 
Hair Goods. 
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ANNUAL REPORT OF A. A. A. 





Strong Trend to Policy of Opening 
Circulation Books. 


The Association of American Adver- 
tisers, through its statistical bureau in 
New York, makes the following an- 
nouncement : 

The Association of American Adver- 
tisers is pleased to announce through the 
columns of THE Epiror AND PUBLISHER 
that the year 1908 has been the most 
active the association has had. 

During the two years two examiners 
have been constantly at work and for the 
first four months of the year three ex- 
aminers were engaged in the work of ex- 
aminations. 

Three hundred and five reports have 
been issued covering one hundred and 
twenty-six cities in the following 
States: Iowa, Minnesota, Georgia, 
Rhode Island, Kansas, Maryland, Mis- 
souri, Kentucky, Louisiana, Delaware, 
Illinois, Massachusetts, Connecticut, 
New York, Pennsylvania, Vermont, In- 
diana, North Carolina, New Jersey, 
Virginia, Wisconsin, West Virginia, 
Tennessee, Ohio and Manitoba, Can. 

The members of the association have 
a greater appreciation of the work per- 
formed by the association than ever be- 
fore, and publishers in increasing num- 
bers are co-operating with the associa- 
tion is having the circulations of their 
publications definitely made known to 
advertisers. 

A peculiarly gratiyfing feature of the 
work of the association in the last two 
years has been the considerable number 
of publishers who, while previously 
declining to permit examination, have 
welcomed a representative of the as- 
sociation, and allowed all the facts re- 
garding circulation to be known. It is 
not too much to say that the work of 
the association has placed the matter 
of circulation statements on a much 
higher plane than it previously occu- 
pied. Owing to the work of verifica- 
tion of these statements it is a fact that 
a misleading statement is a rare ex- 
ception, which was not the state of af- 
fairs when the association began its 
work some six years ago. 


Spelling Out Numerals. 


An amusing instance of typographical 
blundering occurred lately in a_ well- 
known newspaper. A paragraph read as 
follows: “Some time ago a flat in a not 
unfashionable quarter of the city was 
let unfurnished to 10 ants, who offered 
and paid a month’s rent in advance.” 
The explanation of this slip is almost as 
amusing as the misprint itself. It is a 
rigid rule of some printing offices that, 
while numbers below ten are spelt in 
full, all numbers higher must be in fig- 
ures, to save space. It is, therefore, 
really very difficult for a compositor to 
spell “tenants,” though “ninepins” is 
shild’s play to him.—London (England) 
People’s Friend. 








HEADQUARTERS FOR 
Bichrome and Polychrome 





Typewriter Ribbons, Typewriter Paper, 
Carbon Paper, for all uses 
We manufacture the best line of TYPE- 
WRITER SUPPLIES on the market. 
THE S. T. SMITH COMPANY 
11 Barclay St., N. ¥. City. Tel. 5922 Barclay. 
Please send for our Catalogue and sam- 
ples of Manifold, Typewriter Linen and Car- 
bon Papers; also Price Lists of same. DIS- 
COUNTS TO THE TRADB. 














MIDWINTER GOLF. 


Advertising Men Are Arranging for 
Tournament in South. 


The following announcement was 
made at New York by the committee 
on arrangements for the coming golf 
tournament: 

The first circular has been issued 
in connection with the fourth annual 
tournament of those interested in 
advertising, to be held at Pinehurst, 
N. C., as usual, January 14, 15 and 16. 
The advertising tournament this year 
will follow the midwinter tournament 
of the Pinehurst Country Club, which 
comes on Monday, Tuesday and 
Wednesday of the same week, so that 
the advertising contingency is arrang- 
ing to leave New York on a special 
train Friday, January 8, reaching 
Pinehurst Saturday morning and 
winding up the week’s golf (during 
which there will be two tournaments) 
with the usual banquet at which the 
trophies will be presented on Satur- 
day evening, January 16. Elaborate 
preparations are being made for a 
gala week of golf and anyone who is 
an advertiser or is in any way asso- 
ciated with advertising is entitled to 
play in this tournament. 

Special rates are to be made at the 
hotel in Pinehurst. For information 
regarding transportation consult W. 
E. Conklyn, chairman of transporta- 
tion committee, 1183 Broadway, and 
regarding the tournament, Charles 
Presbrey, chairman of tournament 
committee, 3 West 29th street, New 
York. 


INDEPENDENT’S BIRTHDAY. 


Henry Ward Beecher’s Paper Sixty 


Years Old. 
The Independent, the ethical and re- 
ligious weekly of New York, cele- 


brated its sixtieth anniversary last week 
with a specially illustrated number. The 
portrait of Henry Chandler Bowen, the 
founder, was reproduced. The leading 
article, “Sixty Years of the Independent,” 
was written by William Hayes Ward, 
the present editor-in-chief, who has been 
a member of the staff since 1868. The 
editorial staff in its younger days in- 
cluded Leonard Bacon, Joseph P. 
Thompson, Dr. Richard Salter Storrs, 
Dr. Joshua Leavitt, Henry Ward Beech- 
er, Theodore Tilton, Edward Eggleston, 
Wendell Phillip Garrison and Justin 
McCarthy. Speaking of the change in 
“The Independent’s” policy in the 
Beecher regime, 1861-’63, Dr. Ward says: 

“During Mr. Beecher’s editorship “The 
Independent’ had ceased to be a cham- 
pion of Congregationalism, and became, 
as it has since remained, an undenom- 
inational journal. Mr. Tilton was inter- 
ested in political and reformatory mat- 
ters rather than religious. On one oc- 
casion, when his Christian faith was 
called in question, he printed in the form 
of an editorial the entire ‘Sermon on 
the Mount’ as the creed of ‘The Inde- 
pendent.’ ” 


Freedom of the Press in Europe. 


In 1559, to print, in France, without 
special authority from the king, was 
punishable by death. It was not un- 
til 1881 that the law recognized the 
liberty of the press and of book sell- 
ing. Liberty of the press was secured 
to Austria-Hungray in the Constitu- 
tion of 1867. In both Germany and 
Italy, what is called this “liberty of 
the press” began in 1848. Belgium 
was a European pioneer. Her Consti- 


tution of 1831 declared her press free. 
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The Cohoes (n.Y.) 
Republican 


Every evening, Sundays excepted 








ritory. 


Guarantees a larger circulation than all the 
other papers circulated in Cohoes com- 
bined and nearly double the circulation of 
any paper published in the city. 

Reaches a population of 50,000 in its ter- 


Carries all the local advertising in Cohoes. 
Advertising rates on application. 
Sworn statement on request. 








76 Mohawk Street - 





Address 


THE COHOES REPUBLICAN CO. 


Cohoes, N. Y. 











Invitation to Savannah’s Mayor. 

Tom Moore, of the publicity firm 
of Mills & Moore, of New York, who 
had charge of the publicity of the 
Automobile Club of America for the 


Savannah races, has written Mayor 
Tiedeman of Savannah, saying that 
the newspaper men of New York 


have decided to invite the mayor to 
be their guest during the coming 
automobile show in New York. The 
mayor made a hit with the visiting 
scribes at Savannah by providing 
good practical facilities. 


Press Bureau for University. 
The Wisconsin State University has 
ordered the University press bureau be 
the only source of information for 
newspapers. 





England Muzzles Bad Indian Press. 


A Hindoo editor of a native language 
newspaper in Allahabad, India, was re- 
cently sentenced by the British authori- 
ties to seven years transportation to the 
Aldaman Islands for sedition. A new 
law, directed against rebellious natives, 
provides for speedy trials, allows the 
quick squelching of mutinous editors. 


The Dallas (S. D.) Daily News, which 
was started Oct. 1, has been suspended 
indefinitely, but the Gregory County 
News, a weekly paper, will still be pub- 
lished. 


Fearing that he would kill an attorney 
and then commit suicide, James 
O’Hearne, a Peoria, IIl., editor, was com- 
mitted to an insane asylum at his own 
request. 














reading matter. 


mediums. 


from your list. 





YOU COVER THE BIG END AND THE BEST END OF 
CONNECTICUT WHEN YOU USE 


CheDartford Times 


A THREE CENT NEWSPAPER WITH A CIRCULATION THAT 
EXCEEDS BY SEVERAL THOUSAND, THAT OF 
ANY OTHER CONNECTICUT DAILY 


THE TIMES is a quality newspaper all through. It 
is carefully edited and it discriminates in its choice of 
Being a wholesome paper, it is thor- 
oughly read—and it is such newspapers as THE TIMES 
—family newspapers—that make the best advertising 
Send for a sample copy and examine its pages 
critically. You'll decide it is too good a paper to omit 


PERRY LUKENS, Jr., New York Manager 


TRIBUNE BUILDING 
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STANDARD SIZE. 


Big Paper Manufacturer Declares 
that the Present Lack of Uni- 
formity in Size of Rolls In- 
creases the Cost to Pub- 
lishers $4 a Ton. 


By Gerorce C. SHERMAN, Secretary-Treasurer 
of St. Regis Paper Company. 
(Written for The Eprror anp PuBLISHER.) 

I promised some time ago to write 
you briefly, giving my views as to prac- 
tical results which can be gained from 
the standardization of news print rolls, 
and I will make an attempt to do so. 

The manufacture of news print paper 
has been almost unconsciously revolu- 
tionized during the past few years. The 
Congressional investigation has resulted 
somewhat differently from the expec- 
tation of its projectors, although un- 
doubtedly it will eventually prove bene- 
ficial to all, 

We paper manufacturers have had 
our eyes opened in many ways, and, na- 
turally, have been most interested in, 
and concerned over, effecting economies 
in manufacture and management. 

We have discovered there are few 
secrets in our trade, and find that our 
experience is all about the same. This 
experience proves incontestably that it is 
possible to conduct our business along 
more constant lines, and that there is 
no real occasion for wide fluctuations 
in selling prices, and consequently in 
profits. 

The testimony given shows the present 
cost of a news print mill, exclusive of 
timber land investment, to be about 
$25,000 per ton per day production. An 
additional $5,000 is necessary for work- 
ing capital, or $30,000 in all. Mills may 
be constructed nominally perhaps for 
less, but experience shows, certainly, 
that sooner or later reconstruction is 
necessary and our experience basis is 
confirmed. 


HOW PUBLISHERS CAN LESSEN COST. 


For convenience in estimating, take a 
mill making one ton a day, or, substan- 
tially, 300 tons a year. Making proper 
allowance for depreciation in the manu- 
facturing cost, a modern mill to-day 
must earn $6.00 per ton produced net to 
pay merely 6 per cent. dividends to its 
stockholders. 

I claim without fear of successful de- 
nial that two-thirds of such profit of 
$6.00 per ton is now unnecessarily 
wasted, primarily because of lack of uni- 
formity in rolls, which adds to first cost 
of manufacture to a considerable degree, 
but increases enormously the cost of dis- 
tribution. 

Mills can save in manufacturing cost, 
but it is entirely within the power of the 
publishers to avoid the excessive cost of 
distribution which they finally pay. 

New York City publishers are taxed 
at least $2.00 per ton unnecessarily, by 
reason of present wasteful methods. 
This statement I know will be classed 
by many as absurd, but it is more than 
true in some instances and nearly true 








An Important Factor, 


in Philadelphia, is the German 
population of 350,000. These 
people are thrifty—60,000 own the 
houses where they live—and the 
German papers must be used to 
reach them through advertising. 
The papers are the Morgen Ga- 
sette, Evening Demokrat, Sonn- 
tags Gazette and Staats Gazette 
(weekly). 











Examined by the Association of Ameri- 
can Advertisers. 
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SECRETARY AND TREASURER OF THE ST. REGIS PAPER COMPANY, WATERTOWN N. Y. 











in all, I believe. Naturally, you would 
like definite proof of so sweeping an as- 
sertion, but it cannot well be given pub- 
licly now. Sooner or later, however, it 
will be admitted and in the meantime, 
here is a practical suggestion which pub- 
lishers may investigate. 


INDIANAPOLIS CONVENTION. 


Central Division of Associated Adver- 
tising Clubs Announces Date. 
The press committee of the Adscript 
Club of Indianapolis announces that the 
central division of the Associated Aldver- 
tising Clubs of America will hold its 
first annual convention at Indianapolis 
Feb. 16-17. Invitations will be issued 


Jan. 1. 
This district comprises Wisconsin, 
Michigan, Illinois, Indiana and Ohio. 


Among the important questions to be 
considered at the convention will be the 
plans for the organization of a number 
of new advertising clubs in those States. 
Two days of solid business with five 
notable addresses by men of national 
prominence and two evenings of royal 
entertainment, such as has made the Ad- 
script Club of Indiana famous, is prom- 
ised by the programme committee. 
Smith B. Queal, ex-president of the 
National association, is president of the 
district organization and he anticipates 
not only a full complement of delegates 
from each of the clubs in the district, 
but a big delegation of advertising men 
from every city in the five States. 





For Typewriters. 

The S. T. Smith Company, 11 Barclay 
street, New York, has issued a new cata- 
logue which is of interest to all who use 
typewriting machines. 





Col. Robert Ewing, publisher of New 
Orleans Daily States, was in New York 
this week. 








BRIEF ITEMS OF NEWS. 


The Adrian (Mich.) Press, founded 
in 1877, suspended last week. 





The Grand Forks. (N. D.) Herald 
says it took over twenty tons of paper to 
print during November. 


The Ontario Daily Messenger, Canan- 
daigua, N. Y., celebrated its first an- 
niversary this week. Mr. John Under- 
hill, formerly of the Wyoming County 
Times, Warsaw, for twelve years, will 
be connected with the Messenger in an 
editorial capacity. 











Has a Business 
PULL 


In the great industrial center 
embracing Western Pennsylvania, 
West Virginia and Eastern Ohio 
with a population of over 2,500,000. 


The Pittsburg 
Dispatch 


reaches the largest number of 
homes and is read by the men and 
women who comprise the purchas- 
ing power of the wealthy district. 
Advertisements in the DISPATCH 
INSURE prompt RETURNS. 


SPECIAL REPRESENTATIVES : 
Wa ttace G. Brooke, 225 Fifth Ave., 
; New York. 
Horace M. Forp, Marquette Bldg., 
Chicago. 














ACTIONS SPEAK LOUDER 
THAN WORDS 


On Friday, Dee. 11, 1908, the Binghamton 
Republican contained 12 pages and carried 
37 columns and 4 inches of advertising; the 
Binghamton Herald contained 16 pages and 
earried 51 columns of advertising, while 
The Binghamton Press contained 20 pages 
and carried 90 columns and 7 inches of ad- 
vertising. 

Binghamton merchants know which is the 
best advertising medium in Binghamton. 

A daily circulation of 21,000—double that 
of either of the other dailies—tells the 
story. 




















The Syracuse Post-Standard 





has the largest proved 


next nearest competitor. 


Syracuse newspaper—almost 10,000 more than its 


Most wise space buyers now use the Post- 
Standard exclusively in Syracuse. 


CIRCULATION 40,000 DAILY 


paid circulation of any 





only the Post-Standard. 





To cover central and northern New York use 


Flati 
Building PAUL BLOCK, Bailding 
NEW YORK Manager Foreign Advertising CHICAGO 
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CHICAGO WOMEN’S HOME. 


Fund to Provide for Needy Women 
Writers. 

(Special to Tae Epiror anp PuBLISHER.) 

Cuicaco, Dec. 15.—The members of 
the Illinois Women’s Press Association 
are organizing to provide a home in 
Chicago for needy women writers. The 
idea took form recently in the mind of 
Miss Hattie Summerfield, the associa- 
tion’s secretary, when it became known 
that two women writers of considerable 
brilliance and reputation had died in the 
poor house at Dunning and a third in 
the Old Ladies’ Home—each of the three 
almost entirely cut off from their friends 
of a former generation. All were given 
decent burial and then the women began 
the work of providing a distinctive home 
for the housing of such unfortunates in 
congenial surroundings. 

Not the least interesting thing about 
the charity is the way in which the 
money is being gathered. Miss Sum- 
merfield is making a collection of auto- 
graphed books to be sold at auction later 
on for the bénefit of the fund. The most 
recent addition to this is Luther Bur- 
bank’s “Training of Human Plant,” sent 
to Miss Summerfield with Mr. Burbank’s 
autograph on the fly leaf. A few weeks 
age President Roosevelt sent an’ auto- 
graphed copy of his “American Ideals,” 
and other contributions have been three 
books from President Charles Eliot of 
Harvard, and a copy of “Newer Ideals 
of Peace,’ autographed by Miss Jane 
Addams. 


ITEMS OF NEWS. 


Newspaper men of Iowa_ unani- 
mously express sympathy for Editor 


Charles M. Junkin of the Fairfield 
(Ia.) Ledger, whose plant was de- 
stroyed by fire last week. The in- 


surance of $4,300 will not cover the 


loss. The files of the paper were 
saved. 
Application has been made for a 


receiver for the Findlay (O.) Tribune 
and the Findlay Wochenblat, issued 
by the Hancock Publishing Com- 
pany, by Theodore W. Bayless. He 
also asks for judgment for $3,206.45. 





The St. Lawrence County Board 
of Supervisors, at Gouverneur, N. Y., 
was awarded the contract for the publica- 
tion of the session laws to the Pots- 
dam Courier and Freeman. 

The Ozark Publishing Company of 
Eureka Springs, Ark., has filed with 
the secretary of state an amendment 
to its articles of incorporation redu- 
cing the stock to $6,000 and also chang- 
ing the name of the company to the 
Crescent Publishing Company. The 
company publishes the Daily Times- 
Echo. G. E. Miller and W. H. James 
are the editors. 








TAKE AN INTEREST 


in your press room. Don't 
blame the pressman for 
everything. Blame your- 
self once in awhile, par- 
ticularly if you are kick- 
ing about the looks of your 
paper. Maybe you need 
some good Rollers. Ours 
are not only the best, but 
the only good ones, guar- 
anteed too; are yours ? 


BINGHAM BROTHERS CO. 
ROLLER MAKERS (Founded 1849 


406 Pearl St., 413 Commerce St., 
N. hiladelphia 
Allied with 


Bingham & Runge, Cleveland 
This paper was NOT printed with our Rollers 
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NEW PUBLICATIONS. 


The Dalton (Ga.) Daily Argus be- 
gan last week. It had been a weekly 
since 1878. It is the first daily ever 
attempted in Dalton. B. F. Heartsill is 
editor and proprietor. Alexander Lynn, 
former sporting editor of the Atlanta 
Constitution, is city editor. 


planning to start a daily. 


The Keysport (Ill.) Times, a weekly, 
started last week. Henry C. Kelly is 
editor and proprietor. 


“The Week in Cleveland” is the title 
planned for a new weekly to appear 
shortly in Cleveland, O. Miss May 
Louise Bassett and Miss Edith Charles- 
worth will be editors. George F. Kent 
is business manager. Whitworth Bros. 
Publishing Company will issue it. 


The Elm Grove (W. Va.) Journal ap- 
peared Dec. 4. A _ four-page seven- 
column weekly. J. Clarence Marple is 
editor and publisher. 


The Waldo (Ark.) News, a weekly, 
appeared last week. J. A. Thomas is the 
publisher. 


The Detroit Times printed an extra 
eight-page section on Dec. 11 to accom- 
modate business. 


The Minneapolis Journal states that it 
printed 2,309 columns of advertising 
during November, and refused ninety- 


seven columns of “questionable” ad- 
vertising. 
HE SAW OUR “HEADLINES.” 


Compared Them With Little Heads 
in “Figaro.” 


Stephen Dubost, editor of the Paris 
Reveil, who has been studying Am- 
erican sociology and economics, was 
asked what single feature of our life 
impressed him. He replied: “The 
headlines in your daily press.” 

He wrote a letter to his friend, 
Marcel Complans, director of the 
Bureau of Cipher Codes in the Min- 
istry of Foreign Affairs, of France, 
containing this passage: 

In nothing my dear Marcel, is the 
American genius for saving time so 


strikingly exemplified as in_ their 
newspaper headlines. Think of our 
Figaro or Temps with its dreary 


columns of solid type introduced by 
a minute solitary heading, and then 
pick up one of Uncle Sam’s great 
dailies. It may be only an item of 
four or five inches, what they call 
here a stickful or two, but are you 
left to make your way unassisted 
through the brief account? No. 
Your eye immediately catches a head- 
line like this: 
DESERTED GIRL WIFE 
TO HOLD UP MAN. 

Czar’s Envoy Here for Machinery. 

Jean de Nazimoff, who is chamber- 
lain of the Czar of Russia and vice- 
director of the government printing 
office at St. Petersburg, spent last 
week in Philadelphia investigating 
printing plants and methods. He came 
from Washington, where he looked 
over the government printing office. 
The Douma has appropriated $1,000,- 
ooo for a new printing office at St. 
Petersburg. It is understood that Mr. 
Nazimoff will recommend certain 
American machinery. 








The leading newspaper of Persia has 
the motto “Liberty, equality, fraternity” 
on the title page. 


DECEMBER 19, 
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PARAGRAPHIC ENDORSEMENTS 


No. 7 


Chas. H. Browne 
Headlight, 


“For a small office, a country news- 
paper, or a small town daily paper, I believe 
the Junior has everything else in the type- 
setting line clearly outclassed. This ma- 
chine has been in daily use in this office 
for about a year and a half, and our 
operator is a colored boy who never saw 
any kind of a typesetting machine until 





Horton, Kans. 


he was given the Junior to run.” 


JUNIOR No. 113 








Change 
Linotype 


for the growing 
daily and wide- 
ning field. 











**The Linotype Way is the Only Way” 


MERGENTHALER LINOTYPE CO. 
New York 


Use a 
Two-Letter 
Junior 
Linotype 


for the country 
weekly and the 
restricted field. 














Printer Friend of Lincoln Dead. 


| 


James D. Kilpatrick, the oldest printer | 


and publisher in Illinois, died Dec. 10 at 
the National Soldiers’ Home in Danville. 


He was a roommate and intimate friend | 


of Abraham Lincoln when the two were 
attorneys riding the circuit together in 
Central Illinois. He established the first 
paper in Danville, the Citizen, in 1854, 
and sent the initial copy, which he 
printed from an old Washington hand 
press, to Lincoln. When war broke out 


Kilpatrick organized the One Hundred | 


and Twenty-fifth Illinois, but refused 


to accept office in the regiment and 
remained as a private throughout the | 
war. 


COMPLIMENTARY. 
BincHAMTON, N. Y., Dec. 10. 
THE Epitor AND PusLisHer, New York 5 | 


City. 

Gentlemen: Kindly pass enclosed dol- 
lar to my credit on subscription for 
your excellent paper. Find much of in- 
terest in each number and do not like 
to miss one. 

Wishing you the compliments of the 
season, I am, 

Sincerely yours, 
Epwin B. Harp, 
Manager of the The Binghamton Press. 





Compare the trade paper of today 
with that of a generation ago. 








BALTIMORE 


1899 Features 1909 


Our company is now in its tenth year. 
distinct daily and weekly features, and numbers among its . 
subscribers the best publications of the country. 

We hope to come in for your favorable consideration when 
in the market for matter of this character. 


THE INTERNATIONAL SYNDICATE 


Features for Newspapers 


Issues eighteen 


MARYLAND 
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This paper is printed by The Technical Press, 


HIS trade-mark is known the 

world over as standing for 
all that is good in the manu- 
facture of printer’s rollers. 


43 Roller-Casting 
Machines 

Capacity, 1800 
rollers per day , 


who use our rollers exclusively. 

















**“THE HOHLER SYSTEM” 


We have put fn one million five hundred thousand 
dollars’ 
trol of printing presses. 


Kohler Brothers, 277 Dearborn St., CHICAGO 


N 
56 Ludgate Hill, E. 0. 


Send To-day for the List of Users of 


worth of machinery for the electrical con 


LONDON: NEW YORE: 


No. 1 Madison Ave, 
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The Beckwith Inter-State List 
GUARANTEED COPIES 
CIRCULATION | 000,000 EACH ISSUE 
reaching a constituency of at least Four Million Buyers 
} (all A mail order combination, strong, staunch and true, of un- 
+ questioned merit and quality, each member being a power in its 
community and a successfully tested result producer. In short 





the list is the very essence of first class advertising value. Note 
GENERAL ADVERTISING AGENTS well this representation. 
St. Louis, Mo., Post Dispatch, Sunday The beauty of this proposition 
Cincinnati, Ohio, Enquirer, Sunday lies in the fact that it covers very 
Kansas City, Mo., Post, “ thoroughly the most productive 
Beaitle, ‘Wail. Times, ‘ FARMING, LUMBER, MINING 
Topeka, Kas., Capital, Weekly AND INDUSTRIAL sections of 
2 cl. Republi Sunde the country, where the people have 
d a cig S j regal “08 ee aise Pe ae ¥ | been educated to believe in ad- 
A spss Sen iia asi aturday | vertised articles, and do buy them 
vertising ervice Portland, Ore., Oregonian, " when convinced of their merit. A 
th t . Houston, Texas, Post, _ Sunday | simply told story or a timely sug- 
a accom lishes a S + Semi-Weekly | gestion, will open the way to a 
Pp Birmingham, Ala., Age Herald, Sunday | profitable acquaintance. 
ss bd - -” Weekly 
things . nd Me : = 7 Tacoma, Wash., Ledger, Sunday GENERAL INFORMATION 
Wichita, Kas., Eagle, «“ Cuts, for each publication, desired on 
New Orleans, La., States, “ metal —s_e more than 13 ems wide or 
; ‘ = 2% inches. 
Salt Lake City, Utah, Tribune, Minimum space accepted 7 agate lines. 
Saginaw, Mich., Courier Herald, i f 


Position—run of paper—but good service 
Dallas, Texas, Times Herald, “ will always be object in view. 


i One key for list; where in morti er- 
Sacramento, Cal., Union, + b on is 


‘ Z 4 fect printing cannot be guaranteed and 
P| Harrisburg, Pa., Patriot, Saturday advertisement is handled at advertiser’s 


San Antonio, Tex., Light, Sunday risk. , 
3 W 0th (t ‘ p Y Augusta, Ga, Chronicle, ie Cee yt Re gig 
( W (If Jackson, Miss., News, = York or Chicago. 
69 RATE—$1.60 NET PER AGATE LINE FLAT 


Orders received through any recognized and responsible General Agent 


The S. C. Beckwith Special Agency 


SOLE REPRESENTATIVES 
NEW YORK Tribune Building CHICAGO 









































TELEPHONES: 3984-3985 BEEKMAN 
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The Technical Press 


PRINTERS TO PUBLISHERS 


CORNER WILLIAM AND DUANE STREETS 


RHINELANDER BUILDING, (ELEVENTH AND TWELFTH FLOORS) 


SEVENTEEN PRESSES COMPOSITION 


TWELVE LINOTYPES PRESSWOR K 
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Hand-Made Plates 


Cause paper breakage and waste. 


q_ Uneven, as they invariably are, 
hand-made plates are responsible 
for more web-breaks than is any 
other cause. 


q_ Plates that are true in thickness 
and circle, and are delivered un- 
sprung by being automatically 
handled, are not only better print- 
ers but are among the greatest pre- 
cautions against paper breakage, 
and consequent delays, that can 
be taken. 


@_ The only accurate plates in use are ma- 
chine made. These are the product of the 


AUTOPLATE 






























